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SAE SETS HITCH STANDARDS 


Survey Shows Needs of Trailer Makers 


Urges Car Makers 


Provide Trailer 


CouplingBrackets 


Trails 


———— 
Coates Comes North 
Auto Cruiser Surveys 
New All Steel Shell 
Be A’seeing You 
——_>—-— 
by 
Jack Weed 


ISITED THE latest addition 

to the trailer building ranks 
in Bristol Pa. when I called on 
Fleetwheels- Coates Trailer Di- 
vision of the Fleetwings Co. This 
company is a combination of 
Coates who has been building fine 
custom jobs in Hollywood, Fila., 
and the aeroplane company. Two 
models were under construction 
when I was there and the design 


followed the lines of the coaches} 


Coates has been making in the 
south. Walton, vice-president in 
charge of sales, took your cor- 
respondent through this immense 
plant and showed not only the 


trailer division but the aeroplane | 


production works as well. 
+ * * 


MESSERS MILLER, 


are not going to guess on the fu- 
ture of the trailer business nor on 
their particular niche in the, in- 
dustry if hiring the best investi- 
gators they found available 
give them any sound facts upon 
which to project their future 


plans. They are now in the throes | 


of having a complete survey made 
by a Baltimore firm which spe- 


cializes in such work and expect} 
to have the final answer by the| 
| vehicle gets to the proper place | 


first of next month. 
* * * 


ROY MILLER AND associates | 


however introduced me to a new 
dodge when I visited them and I 
want to warn all visiting firemen. 


Those boys down in Baltimore are | 


cordiality personified, they take 
you into their embrace and make 
you feel thoroughly at home. But 
they talked me right through the 
lunch hour, with them shunting 
me from Ralph Crouse to Tod 
Harmon when it came time for 


the nose bag. Of course Harmon | | 


had had lunch, so I grabbed a hot 


dog about four in the afternoon | 


at the ferry which takes you 
across to the Jersey shore. I’m 


going 


bailiwick by one week and see if 


this lunchless hour was just put | 


on for my benefit or if it is stand- 
ard practice with visitors from 


the west. 
* * * 


BEFORE I WENT east I had 
discussed things needed by the 


trailer builders with a number of | 
engineers and so was prepared to| 


ask questions when I visited the 
floor covering makers. In talking 
with Austin of Congoleum; Nairn 
and Simpson of Armstrong Cork, 
I find both concerns extremely 
interested in the trailer business 
(Continued on Page 4, Col. 3) 





Crouse 
and Quarngesser of Auto Cruiser | 


|}engineers asking 
will | 


to check with Wilbur! 
Schult who preceded me into their 
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Automotive B aily BNP: 


The National Newspaper of America’s Greatest Industry 


Engineers Seek! 


Improved Product 


At Reduced Cost 


Equipment Specialties 
To Meet Requirements 
In Demand 

DETROIT. — As the 


trailer industry nears the 
end of its first year in mass | 





production, two of the same | 


problems confront the build- | 
ers as worried the early motor | 
car manufacturers, and in fact, | 
the pioneers of any major indus- | 
try which produces a utility prod- | 
uct. These two important prob- | 
lems of major import to the coach 
trailer business are sales trend | 
analysis and the search for better 
materials and equipment which, | 
because of their particular adapt- | 
ability to the vehicle, will enable 
the producing of better merchan- 
dise at lower cost to the public. 

During the past year Trailer 
Trade has noticed a _ persistent 
demand on the part of the en- 
gineers for certain items, and so 
that the material and parts build- 
ers may have a broad gauge view 
of what the industry desires a 
letter was sent to the leading 
for their com- 
ments. 

An almost universal request for 
floor covering made from six feet 
three inches wide to six feet six 
inches wide so that the floor ma- 
terial can be cut to coach floor 
pattern in volume and laid in the 
vehicle by any workman as the 


in the production line. Such ma- 
(Continued on Page 12, Col. 1) 


DETROIT, WEDNESDAY, JULY 14, 1937 


A Lesson In Laxity! 


N OUTSTANDING demonstration of the need for 
a strong, fighting organization of trailer manu- 
facturers, which Trailer Trade has been urging since 
its inception, was the adoption last week in Detroit 
of a trailer ordinance inimical to the interests of the 
industry as a whole. This ordinance, which limits 
the residential use of a trailer within the city to 90 
days in any one year and places a tax of $10 annually 
upon each trailer space within a trailer park, effectu- 
ally blocks the use of trailers as permanent homes. 
This action by the city council, in the face of one of 
the most acute housing shortages in the history of 
the city, is inexcusable. That it constitutes a definite 
blow to the trailer industry is evident in the fact that 
surveys by Trailer Trade this spring indicate that 75 
per cent of all trailers sold were to be used as per- 
manent residences. 

Why the Detroit council took this action, over the 
veto of Mayor Couzens, and without regard for the 
interests of trailer dwellers and trailer manufactur- 
ers, is quite obvious. Other interests hostile to the 
increased use of trailers apparently were able to sub- 
mit a more impressive array of charges against 
trailers than the trailer makers who opposed the 
measure, were able to submit in their behalf. The 
reason for this was that the opposing interest were 
well organized. They were able to submit “facts and 
figures.”” The few local trailer makers who valiantly 
fought the battle were able to submit only opinions, 
hopes and fears. 

Manufacturing coach trailers has now become an 
industry. As such it must expect active opposition, 
as well as public support. It can meet organized 
antagonism only by organization on its own part. 
But an organization cannot live upon lip service. It 
needs financial and moral support. It must be able 


to call upon members for money and for a reason- 
(Continued on Page 4, Col. 1) 





TRAILER MANUFACTURERS in Los Angeles are feeling very kindly toward Earle C. Anthony, 





 eteteneeelieneedio ie ee 


Bevoted to 
tue Yiakiug 
and Selling 

Un 
TRAILERS 


10c Per Copy 


Step Marks First General 
Move Toward Safety 
In Industry 


By E. M. LUBECK 


DETROIT. — Represen- 
tatives of the trailer indus- 
try and trailer parts manu- 
facturers met here recently 


with members of the touring 
trailer committee of the So- 
ciety of Automotive Engineers, to 
make final. recommendations on 
trailer couplings, to be forwarded 
to the society’s standards com- 
mittee and council for final ap- 
proval and adoption by the trailer 
manufacturers. 


The eight tentative engineering 
recommendations made at the 
last meeting Jan. 18 were gone 
over in detail, based on comments 
reported to the trailer committee 
from 44 trailer manufacturers 
and others allied with the in- 
dustry. 

The question of sizes of trailer 
hitches and couplings from a 
safety standpoint was the main 
subject, and it was recommended 


(Continued on Page 7, Col. 1) 


‘Finance Official 
‘Answers Charges 
‘Of Discrimination 


By MEL ADAMS 


CHICAGO Are finance com- 
panies tightening up on require- 
ments insofar as they apply to 
retail sales of trailers? 

This question is being asked in 
some quarters of the trailer in- 
dustry, and as a consequence the 
answer was sought here from of- 
ficials of the two leading instal- 
ment selling organizations, the 
National Assn. of Sales Finance 
Companies, and the American 
Finance Conference, Inc. 

First to be interviewed was 
Milan V. Ayres, secretary and 
analyst of the National Assn. of 
Sales Finance Companies. 

“Not long ago we sent out a 
questionnaire to our members 
seeking their reaction on trailer 
financing,” said Ayres. “The num- 
ber of replies did not come up to 
expectations, but it was sufficient 
for purposes of a conclusion on 
the subject. 

“We found finance companies 
who replied both interested in 
trailer financing at ‘retail and 
willing to accept such paper pro- 
viding that it is recourse paper. 

“Due to the wide variety in 


California Packard distributor and one of the largest motor car retailers on the coast, for staging a| types of people buying trailers, it 
trailer show in the Anthony showrooms, June 25th. Eighteen trailer companies were represented and | was felt by the finance companies 


over 8,000 people attended the affair. 


(Continued on Page 14, Col. 4) 
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Coates Trailer Merger with Fleetwings Announced 


Division to Produce 


Four New Trailer Models 


BRISTOL, Pa.—Merger of the 
eight-year-old Coates Trailer Mfg. 
Co., of Hollywood, Fla. with 
Fleetwings, Inc., prominent manu- 
facturer of aircraft, has been 
completed and production begun 
here on four standard models and 
a custom line of trailers, it has 
been announced by K. B. Walton, 
director of the new company, 
which will be known as Flect- 
wheels-Coates Trailers division of 
Fleetwings, Inc. 

Approximately 15,000 square feet 
of floor space in the large Fleet- 
wings aircraft plant here is being 
utilized by the trailer division, ac- 
cording to Walton. “Many times 
this space is available for expan- 
sion, if needed,” Walton said. “We 
have installed the most modern 
heavy production machinery so 
that the latest and best ‘machine 





Display Trailers 
Offer Entry into | 
Rural Markets| 


PONTIAC.- -According to Rus- 
sell Merrell, general sales man- 
ager of Kabin Koach Company, 
Inc., the farm market and the} 
electrified rural community are 
providing an exceptional oppor- 
tunity for display coaches. Here-| 
tofore salesmen have canvassed 
these markets on the basis of 
selling their merchandise through 
catalogues. 

A growing desire, however, on | 
the part of prospective pur-| 
chasers actually to see samples of 
the wares which they wish to| 
purchase, has resulted in in-| 
creased sales resistance in the 
so-called catalogue purchases. 

Now, however, with the spe-| 
cially designed display coaches, 
the farm market and the rural 
community can be quickly and 
economically covered with actual 
demonstrations. The salesman 
has the merchandise which the 
prospective customer can view 
with no more inconvenience than 
stepping out of his house and 
into the waiting display coach. 

Merrell foresees one of the 
most progressive developments of 
the time in display coaches for 
these purposes. Kabin Koach has | 
already demonstrated the sound-| 
ness of this modern sales ap- 





| George C. Crowley, 


tools are available to aid the fine 
hand-craftmanship that has dis- 
tinguished Coates trailers in the 
past.” 

The factory is located on a half- 
mile tract of land along the Dela- 
ware river, about 15 miles from 
Philadelphia. It is also on the 
main line of the Pennsylvania 
railroad, thus doubly insuring 
ample transportation facilities. 


A feature of Fleetwheels-Coates 
trailers is their arch-truss con- 
struction, the side-walls and roof 
being built with a slight bow so 
the whole shell has practically no 
flat surface, thus minimizing 
buckling. The strength of arch- 
truss construction is augmented 
by a steel reinforced frame, Wal- 
ton said. 

The four new standard models 
to be added to the custom line 
are as follows: 

Model Length Price 
$1500 

1800 


Officers of the new company 
are: George C. Coates, general 
manager and production manager; 
office man- 
ager and purchasing agent, and 
Walton, who is vice-president of 
Fleetwings, Inc., and in direct 
charge of the trailer division. H. 
T. Larzelere has been named di- 
rect factory sales representative. 


Charles F. de Ganahl is chairman | or 


of the board. 


AAA Laboratory 


In Special Trailer 


Tests U.S. Drivers | 


| pressure, both high and low, have 


DENVER. 
fects of the average motorists, 
which include inability to 
quickly to hazards 
and to do the 
right time, are responsible for 85 
per cent of the traffic 
which are taking a toll of 
proximately one life every 15 
minutes. That is the opinion of 
LeVerna Johnson of Washing- 
ton, D. C., expert of the Ameri- 
can Automobile Assn., who is in 


Denver with the AAA trailer lab- | 


oratory to test the skill of local 
motorists as a step in a country- 





Physiological de- | 


react | 
of the road} 
right thing at the| 


accidents | 
ap- | 


INTERIOR VIEWS of two separate Fleetwheels-Coates models, 
front end looking into the galley and dinette compartments. 


pattern. 


wide movement to reduce traffic 
accidents by letting the average 
motorists know what is the mat- 
ter with his driving. 


Instruments for the testing are 
carried in a trailer, especially 
built for that purpose. 

“Since leaving Washington last 
September, we have tested 12,000 
automobile drivers in various 
states,” Johnson said. “There are 
no perfect drivers. We make rat- 
ings on a basis of A to E, the 
latter being the poorest rating. 


“So far we found one driver, an 
automobile mechanic of Bing- 
hampton, N. Y., who rates high- 
est. In 16 tests he received 11 A’s. 
A traffic policeman in Texas got 
eight A’s out of 13 tests. 

“70 per cent of the drivers we 
have tested have been average 
above. 30 per cent are the ac- 
cident-prone group. Of these, 25 
per cent have been found to have 
poor vision, and in these cases we 
recommend that they see optome- 
trists to have their eyes corrected. 
Faulty hearing also is a cause of 
accidents. In the high-hazard 
group, we find faulty co-ordina- 
tion responsible. Abnormal blood 


been found to be one of the ele- 
ments responsible for accidents. 

“We have found that 15 per 
cent of the accidents are due to 
highway and mechanical faults.” 


Worrell Appointed 
NEW YORK. 
Corp. has announced 
ment of R. F. Worrell as head of 
national accounts and fleet sales in 
the metropolitan area. Until re 
cently, Worrell was district manager 
for De Previously he had been 
a heavy duty truck and _ trailer 
representative for General Motors 
1 ruck 


Auto Cruiser Sales 
the appoint- 


poto. 





AN EXTERIOR VIEW of the Fleetwheels-Coates model made with the coupe hitch which comes high 
into the tonneau compartment. The same models are also made with the conventional sedan hitch and | 
without the exaggerated gooseneck as shown in this photograph. 


| easily 


The view on the left showing the 
The walls of this model are done in a tile 


The right view shows the living room end of a standard model. 


Kozy 


to Double Output 


In New 3'/2 Acre Plant 


an 
put 


KALAMAZOO. — Forced by 
unprecedented demand that 
more orders on the books than 
the total output last year, Kozy 
Coach Co. has moved into a new 
344-acre plant for the production 
of its standard model. 

This is the fourth expansion of 
the company in four years. Pres- 
ent facilities will continue to be 
used in the production of the 
other three models—Deluxe, Klip- 
per Deluxe and Kaboose. This ex- 
pansion is expected, to double the 
production. 


The company 
first to develop 


was one of the 
and introduce the 
double bed in both ends, with a 
curtain between for privacy, to 
replace the inconvenient double- 
decker. It was the first on the 
market with the handy buffet 
ledge. It pioneered the new 
popular “loading device” and re- 
cently was among the first to 
present a scientifically engineered 


Air Conditioned 
Trailer Produced 
By Bender Body 


ELYRIA, Ohio. — Considerable 
interest is being shown in a new 
air conditioned trailer made by 
the Bender Body Co., according 
to A. W. Shields, sales manager. 

Designed to meet everyday 
ing conditions, this system 
and inexpensively 


liv- 

is 

in- 
stalled. 

“The principle of this 
ditioning system is very simple 
yet highly _ efficient,” said 
Shields. A motor drive fan draws 
cold, clean, filtered air through 
advantageously located ducts in 
the ceiling, thus distributing uni- 


air con- 





form coolness to all parts of the 
trailer. These ducts are adjust- 
able to regulate the exact flow of 
cool air. The housing unit is cork 
insulated, providing greater effi- 
ciency at a minimum cost. There 
are sturdy piano hinges on the 
outside door, which is double, 
sulated, and _ easily accessible 
from the outside.” 

The duct system was designed 
and patented by Joseph Bender, 
chief engineer and treasurer of 
Bender. The first air conditioned 
trailer was delivered to Mr. and 
Mrs. Butler, Dallas, Texas, who 
operate their air cooling system 
successfully in climate temper- 
atures ranging around 100 de- 
grees. 


Nabor Trailer to Build 
Large Factory Addition 


MANSFIELD, La.—The Nabors | 
Trailer Co. will build an addition | 
to its plant here at a cost of be-| 
it is| 


tween $18,000 and $100,000, 
learned. 


The project is expected to com- | 


ply with the terms of the state’s 
| new industrial program. 





X-braced 
H. Lutes. 
In speaking of these 
tions Lutes says, “We 
troduce a new feature 
have ‘lived’ with it ourselves. 
Every year Mrs. Lutes and I head 
a Kozy Coach caravan to Florida, 
which enables us to thorough!y 
determine the practicability of 
proposed new features.” 


frame, according to C. 
innova- 
never in- 
until we 


Blaze Destroys 
Travelear Plant; 
Rebuilding Begun 


DETROIT. — While the ashes 
were still smoking, work of 
clearing the debris began for the 
reconstruction of Travelcar’s 
trailer factory, burned to the 
ground on the evening of July 7. 

The factory, erected just before 
Christmas, and generally con- 
ceded the first factory completely 
designed for trailer construction, 
was burned completely to the 
ground after only a few months 
occupancy, with a loss, including 
contents of approximately $50,- 
000, largely covered by insur- 
ance. 
some of 
completed and 
others in the process of con- 
struction, were lost in the blaze; 
all office records and files; all 
tools, machinery and equipment. 
Origin of the fire is not definitely 
known, but is believed to have 
been due to spontaneous ignition, 
probably in or near the paint 
room. 


About twenty coaches, 
which were 


Firemen were handicapped 
upon arrival at the blaze, which 
was unusually spectacular, by 
thousands of parked automobiles, 
and according to some estimates 
as many as five thousand specta- 
tors were attracted to the sight. 

Evidence of the spirit of 
Travelcar was the fact that on 
the morning after the fire, sev- 


‘Ne | eral orders were written for new 
in- | 


coaches, even though these had 


| to be written on plain paper, the 


order blanks having burned. Also 
the orders had to be written out 
on the sidewalk on a-desk that 
had almost been destroyed by 
flames. 


During the same day arrange- 
ments were made for temporary 
quarters and before the day was 
over new coaches were set up 
and in the process of being built. 
The ability to continue in this 


| way was due to the fact that the 


shop where the arc-welded all- 
steel skeletons are made a mile 
away can be utilized. 


Within a few days production 
is expected to be on the same 
schedule as previous to the fire. 
July orders started out with a 
rush after a slightly quiet June 
and Travelcar’s big year seems 
destined to go on without inter- 
ruption. 





Pioneer Pontiac Dealer 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


|| Special Department Key to Steuart’s Trailer Success 


Trains Coach Sales Force 


By WILLIAM ULLMAN 


WASHINGTON. — Entering the 
house trailer selling field last fall 
only after exhaustive investiga- | 
tion, L. P. Steuart, Inc., pioneer | 
automobile dealer of the national | 
capital, has fitted the lusty new- | 
comer into its sales family with) 
important results all around. Its} 
experience during recent very ac-| 
tive months is loaded with revela- | 
tions which may be profitably | 
pondered by trailer dealers every- 
where. 

For many years Steuart has 
sold Oldsmobile, Pontiac and 
Frigidaire, establishing one of the | 
largest volumes of business in| 
those lines anywhere in this rich 
territory. It was after six months’ 
deliberation on possibilities, there- 
fore, 
pany, Leonard P. Steuart, known 
throughout the United States 
through his prominence as a 
Shriner, being a former grand 


imperial potentate and at present | 


grand imperial treasurer of that 
order, decided to add a trailer 
line. 


Steuart’s first decision was that 
the merchandising of trailers 
should be an absolutely distinct 
department of his big establish- 
ment. As its manager he ap- 


| gasoline sales to the magnet the 


| operative 
|}also in full force in June, 
| salesmen 
| initial 


| mobile, 


that the head of the com-| 


co-operative but not overlapping 
relationship should be established 
between the automobile and the} 
trailer sales forces. This was ac-| 
complished by creating a small | 
commission for automobile sales- 
men producing real trailer pros- 
pects and vice versa. Demonstra- 
tion and selling follow-up was 
strictly restricted to the respec- | 
tive forces, and 
shown most beneficial and profit- | 
able results all around, because 
under the system the energy of 


experience has} 


;}no salesman is diverted from his | 


than mo- 


assigned duty more 
mentarily. 

Winter’s backbone was broken 
in March and Steuart decided to 
display Silver Dome in its wonted 
environment—the roadside. Space 
was obtained on the grounds of a 
Wisconsin avenue service station. 
This is on U. S. Route 240, a main 
artery of travel into Washington 
from the West, traversed by 
thousands of motorists daily. 

Increased Gas Sales 

By June the outdoor salesroom | 
was a principal point of interest | 
on the much-traveled highway. | 
Throngs inspecting the trailers 
proved a boon to the filling sta-| 
tion as well, the manager report- | 
ing that during the month he 
credited a 2,000-gallon increase in | 


trailers proved to be. The co- 
sales arrangement was | 
trailer 
being credited with 
responsibility for Steuart 
sales of two used cars, one Olds- 
one Pontiac and one 


| Frigidaire. 


a busy 
Manager 
con- 


Observation during 
spring season has led 
Bastian to the following 
clusions: 

Washington presents a trailer 
selling field somewhat different 
from the ordinary because of the 
fact that house and apartment 


| rents here are the highest of any 


big city in the country. Accord- 


| ingly, most trailer purchasers here 


|; are 
| live 


homes to! 
Inquiry 


acquiring rolling 
in the year ‘round. 


| definitely established that the last 


JOVIAL SHRINER WITH 
Scimitar didn’t avail himself of 
the opportunity to decimate the | 
ranks of sales managers by slicing 
into the proferred neck of Ken 
Schaefer, of Silver Dome. The pic- | 
ture was taken during the recent 
Shrine convention in Detroit. 


pointed a lifelong Washingtonian, 
William C. F. Bastian, well-| 
known and of long experience in| 
the automotive sales field. To him | 
was assigned a sales force en-| 
tirely separate from that of han-| 
dling automobiles. 


Temporary representation of a 
trailer line was obtained and a 
display room in Steuart’s big P 
street building assigned to it ex- 
clusively. In the meantime the} 
company became a Silver Dome} 
agency and by January the dis- 
play room was fully stocked with 
shiny samples of those trailers. 


Steuart then incorporated Silver 
Dome in his general advertising 
campaigns, particularly on the 
air, and in spite of cold, rain or 
snow in the capital’s worst month 
of the year droves of Washing- 
tonians made their way to the 
Steuart headquarters to see the 
innovation. 

Among the first results ob- 
served was an upswing in interest 
in Pontiac, the display of which 
visitors had to pass on their way 
to inspect the trailers. Steuart 
concluded, therefore, that regard- 
less of the volume of trailer sales 
the trailers were a distinct asset 
in drawing attention to his auto- 
mobile lines. Accordingly, it be- 
came apparent that a definite 





|ing monthly of 


ten Silver Domes sold by Steuart 
and his men were acquired for 
this purpose. 

An example of how Washing- 
tonians are learning the economy 
of trailer dwelling in contrast 
with the expense of maintaining 


| even a small house or apartment 
| is found in the case of a sergeant | 
|of federal 


police who recently 
bought a Silver Dome. He was 
paying $55 a month for an apart- 
ment, exclusive of gas and 
electricity. Now he is paying $31 
a month on his trailer and $7.50 
for camp facilities, a clear sav- 
approximately 
$20. Moreover, says Bastian, the 
$700 trailer will have a trade-in | 
value of at least $500 at the time 
it is paid for. 
Need Better Financing 

Experience has convinced Bas- 
tiu.. that one of the prime needs 
in trailer merchandising is a} 
more satisfactory financing sys-| 
tem. Few people, he says, are in-| 
clined or in a financial position to | 
buy a trailer costing from $700 
to $1,000 merely for a two-week 
vacation. There have been some 
such cash sales here but they are 
very exceptional. Nearly all trailer 
sales here must be financed and 
the usual terms are one-third 
down and the balance in pay- 
ments stretching over 16 months. 


Bastian believes the industry 
will profit by sales financing 
more nearly on a par with that 
of automobiles, or 25 per cent 
down and 24 months for payment 
of the balance. 

“There is also a distinct field 
here,” says the Steuart trailer 
department manager, “for shells 





| who have their own 


| have seen 
| the trailer movement in America. 


| cluding electricity, 


ob unequipped trailers. Right now | 
process of selling a 


we are in 
small fleet of shells equipped with 
nothing more than studio couches 
to a construction company for 
sleeping and transportation quar- 
ters for gangs of its workmen. 
Contractors and others are be- 
ginning to see the economies 
trailers present for the housing 
of their men and transporting 
them to the next job and we an- 
ticipate large sales of this kind. 


| What is really needed is a trailer 


shell about 20 feet long which can 
be rigged and finished according 


| to the tastes and needs of the 


buyer. Such a vehicle has an in- 


| stant appeal to commercial travel- 
| ers and motorists or home-seekers 


about 
trailer 


ideas 
how they want their 
finished and equipped.” 
Lots of Lookers 
Bastian and his assistants find 
that “99 per cent of trailer ‘look- 
ers’ are just that.” They are not 
real prospects but are drawn by 
curiosity aroused by what they 
and read concerning 


Most of them 
one look inside.” 


“just want to get 
However, Bastian 


|} has found it well worth while to 


be generous of time and attention 
with this class, having found 
definite proof that such creation 
of good will has led to many real 


| prospects. 


However, it is the Steuart policy 
to be sparing of road demonstra- 


| tions until the serious interest of 


the prospect is proved. Once a 
sale is effected no effort is spared 
to render the buyer completely 
capable of handling his new pos- 


| session safely. He is painstakingly 
| instructed on how to drive with 


a trailer hitched behind and par- 
ticularly in the art of backing 
and parking. Incidentally, Bastian 
says he would not think of haul- 
ing a trailer not equipped with 
brakes nor would he advise any- 
one to take the chances brakeless 
trailers involve. 

Located at the seat of the 
national government, the Steuart 
Silver Dome agency has attracted 
the attention of many members 
of congress and other government 
officials, particularly scientists 
and others whose work carries 
them into the field. 
to men making field 
tions for Uncle Sam 
recorded. 

Need More Camps 

One of the chief obstacles en- 
countered by the trailer business 
in Washington is the city’s tardi- 
ness in providing a proper and 
adequate trailer camp. For a 
long time there has been a 
tourists camp in Potomac Park 
but visitors from the States are 
not permitted to remain there 
more than two weeks and cars or 
trailers having D. C. tags are not 
permitted at all. Trailer selling 
interests and trailer enthusiasts 
have sought to prevail upon the 
District authorities to set aside a 


investiga- 
have been 


| trailer camping area but thus far 


the zoning commission has not 


taken kindly to the proposal. 


There is relief in prospect, how- | 
ever, for private interests are ac-| 


quiring land in Virginia, six miles 
out of the Capital across the Po- 
tomac river, where a model trailer 
camp will be laid out. 
site, in the middle of which 
a 170-year-old mansion surrounded 
with many trees and other natural 
beauty, trailer parking space will 
be available for $10 a month, in- 
water supply 

recreational 


and sewerage and 


facilities, particularly for children. | 


It is expected that many trailer 
buyers will take space there to 
establish trailer homes for an in- 
definite period, being able to 
reach the heart of the city in 15 
minutes. 

The unrelieved cry of distress 
from District of Columbia resi- 
dents of moderate means or in- 
come concerns the crushing bur- 
den of Washington’s high rents. 
The house trailer stands as a so- 
lution of the problem for many, 
L. P. Steuart, Inc., believes, and 
it is bending all efforts to 


Several sales} 


On this} 
is | 





in- | 


; 
| 
] 
i 
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L. P. STEUART, president of L. P. Steuart, Inc., Washington dis- 
tributors of Silver Dome trailers and Oldsmobile and Pontiac cars, is 
also Imperial Treasurer of the Shrine. To make certain that Shrine- 
dom come to know the worth of the modern coach trailer he made ar- 
rangements to have two Silver Domes placed at the disposal of Almas 


Temple during the recent Shrine convention. 


As shown, one was 


used by the ladies who accompanied the Washington contingent and 


the other hauled the “NUT” Band from spot to spot. 


In the third 


picture from the bottom, Steuart is shown in front of the Silver 
Dome as it is parked on the dock. The top view is one of the out- 


door salesrooms from which 


nation’s capital. 


crease its trailer sales in that di- 


| rection. 


325 members of 
Almas Temple, Nobles of the 
Mystic Shrine, of Washington, 
D. C., on board the steamer South 
American, reached their dock at 
the foot of Brush street at De- 
troit to attend the national con- 
vention of the Shrine, they found 
a Silver Dome Custom Club model 
trailer coach at the foot of the 
gangway with a tow car, await- 
ing their use while at the con- 
vention. Members went by train 
to Chicago, where they boarded 
the steamer to take them to De- 
troit. 

L. P. Steuart, Imperial Treasurer 
of the North American Shrine, 
who is also distributor for Silver 
Dome with headquarters in 


When the 


Steuart merchandises trailers in the 


Washington, had arranged for the 
trailer for use of members of 
Almas Temple, in co-operation 
with K. M. Schaefer, vice-presi- 
dent and salesmanager of Silver 
Dome, Inc. Ladies of Almas 
Temple were taken in the trailer 
to the Hotel Statler and later on 
a visit to the Chrysler plants. 
After these trips the trailer was 
left at the dock to serve as a 
social headquarters for the Nobles 
and as a meeting place for Shrine 
members and their friends. 


Another Silver Dome trailer 
was specially outfitted with seats 
to convey the famous “Nut 
Band” of Almas Temple in their 
fantastic uniforms, for visits to 
several night clubs in Detroit 
where they put on their stunts 
for the benefit of the Nobles. 
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A Lesson in Laxity! 


(Continued from Page 1) 


able share of their time. Detroit’s case is only one of the 
problems with which the industry is faced. There are, 
and will be, many more problems, both within the indus- 
try itself, and outside movements which will directly 
affect it. These problems can be solved only through 
active co-operation. 

Trailer Trade has no interest in any one trailer associa- 
tion one way or the other, except that the exigencies of 
the times demand action. 


Two organization skeletons now hang in the industry’s 
closet. It is high time that manufacturers wipe out their 
petty prejudices and breathe a real spark of life into one 
or the other set of rapidly whitening bones. 


Trailers Must Be Sold 


ARRIED AWAY by the 1936 ballyhoo, many dealers 

entered the trailer field under that erroneous impres- 
sion that trailers would be bought rather than sold. 
There is a big difference here—one that spells the differ- 
ence between a successful trailer merchant and a flop. 
The opportunist who entered the field with the idea that 
here was easy pickings, according to a survey among 
leading trailer makers and distributors, usually stocked 
one trailer model and then sat back to wait for a cus- 
tomer to come in and take it off his hands at a profit. 


But goods on the shelf, like a horse in the barn, will 
eat its head off. It matters not whether the merchant has 
canned goods in his stock, potatoes in a bin or trailers on 
his floor, he profits only when the merchandise moves, and 
it moves only when he sells it. There are too many deal- 
ers today who are attempting to carry, rather than push, 
a line of trailers. There’s a big difference in that, too. 


Back in the early part of 1936, when the trailer bally- 
hoo was at its peak, and before Trailer Trade had become 
part of ADN, the parent paper pointed out that in its 
opinion coach trailers were a logical part of a car dealer’s 
stock in trade. The car dealer’s establishment offered the 
logical outlet for vehicles so closely related, but, the 
editorial also warned, trailers must be sold. It pointed 
out that a real market for trailers existed then. That 
market, in our opinion, still exists. Sales this year are 
approximately 100 per cent above last year. But the dif- 
ference between a market and a sale is salesmanship. 


ADN’s faith in the trailer market has been vindicated 
by the successful operations of several dealers who 
entered the field with a full appreciation that they would 
get profits out of the business in ratio to the effort they 
put into it. In most cases, these dealers have stocked 
complete lines of vehicles. 
rate departments to handle trailer sales. They have 
trained special salesmen and assigned them solely to that 
work. And they have sold trailers—at a profit. It can 
be done and is being done, but not by dealers who are 
waiting for someone to come and buy their wares. 


They have established sepa- | 


Trails 


(Continued from Page 1) 


and displaying a desire to work 
with the industry to furnish the 
material which will be both most 
economic and efficient. 

* * * 

CALLED AT THE wreck of the 
Travellecar plant just as a crew 
of workmen were dragging a 
muchly bent and fire treated 
trailer chassis and frame from 
the debris. If ever anyone wants 
an example of the safety and 
strength of the all-steel chassis 
and body framing of a coach 
trailer they should see such a 
trailer after it has gone through 
a major fire. In spite of the fact 
that everything burnable was en- 
tirely consumed and it had been 
in a heat intense enough to warp 
and twist great structural beams 
into weird shapes, the welded 
joints of this trailer frame were 
still solid and not a one was 
separated. 

* cd ad 

WILBUR SCHULT, president 
of Schult Trailers, just dropped 
your columnist a note saying that 
their production in June was ap- 
proximately 11 times that of June 
a year ago. During the ensuing 
year Schult have materially in- 
creased their dealer organization 
and have kept up a consistent 
advertising and aggressive mer- 
chandising campaign. 

7” * * 

HENNING OF Seminole is an- 
nouncing not only a new coach 
in this issue but a radically new 
sales program. He feels that 
there are enough trailer distribu- 
tors and dealers as well as small 
manufacturers throughout’ the 
country who would like to have 
an all steel job in the line they 
sell and who would like to be able 
to finish in their own shop to the 
customer’s order to keep a plant 
the size of Seminole busy the year 
’round. He said he already has re- 
ceived some orders from dealers 
who want the jobs completely fin- 
ished and equipped with furniture, 
and so is set up to take orders on 
his new coach on everything from 
the bare shell with running gear 
to completed jobs. 

* a * 

AGAIN SPEAKING of new 
trailer manufacturers one can’t 
overlook that beehive of trailer 
production in Elkhart running 
under the firm name of Harris 
Caravan Coach Co. When I visited 
the Harrises a short time ago 
they certainly were bearing out the 
predictions they made to your 
nomadic columnist during the 
T.C.T. affair at Sarasota when 
they had just completed arrange- 
ments for the new plant. Their 
experience as the sales depart- 
ment of the Elear when Milo 
Miller was president gave them 
the foundation for the rapid 
progress they have made since 
joining the manufacturing ranks 
this spring. Mrs. Harris seems to 
get that desired feminine touch in 
the trailer design. 

* * * 

VAGABOND COACH is finally 
getting into the new additions to 
their plant at New Hudson. When 
I was there last week Perry Miles 
was busily superintending the 
moving operations into the new 
offices. He took just enough time 
off however to tell me that June 
was their biggest production 
month this year and the orders 
on hand for July indicated that 
this month might pass last in the 
number of coaches turned out. 

* * * 

EXPECT TO BE seeing many 
of you mid-western manufacturers 
and dealers at the ATA and TCT 
meetings the first 10 days of next 
|; month. I understand many of the 
new makes will take their initial 
public bow at these summer 
trailer tourist gatherings, among 
them being the new all-steel Gen- 
eral Body “Streamlite” job being 
built here in Detroit. I really ex- 
| pect Orchard Beach park and the 
Indian reservation to lure most of 
the old timers up there too, al- 
though Antone Roy is the only 
one of last year’s gang who has 
definitely told me.he was plan- 
ning to be on hand. 


And City Fathers Say Trailers Are a Health Menace! 


Letter Box 


Sanitation 

I am sure that vigorous editorial 
treatment of the big question of 
trailer sanitation, which has been 
so largely ignored in the past, will 
actually force us to present the 
necessary equipment to trailer 
manufacturers through your col- 
umns. 

In addition to the comments 
made in my letter of February 
19th I feel that the time has come 
for trailer manufacturers to co- 
operate more 
dealers and distributors by doing 
something about the toilet prob- 
ler. instead of passing the buck to 


the dealer to fight out with his| 


prospective customer. I firmly be- 
lieve that hundreds of trailer sales 
have actually been lost by this at- 
titude on the part of manufac- 
turers who have been bewildered 
about a solution of this problem. 


In the contacts I have made | 


with dealers and distributors it is 
perfectly evident that a large per- 
centage of sales for trailers are 
being lost simply because the 
dealer’s salesman cannot satis- 
factorily answer this momentous 
question that always comes up in 
the mind of the prospective owner 
when he first thinks about buying 
a trailer. 


However, I do notice this very 
interesting difference between the 
ordinary trailer manufacturer and 
the automobile manufacturer who 
has started to make trailers; the 
latter group has taken the bull by 
the horns and are including in 
most of their models, particularly 
those above the very cheapest, 
some form of toilet equipment. In 
the past the trailer manufacturer 





(without the automobile experi- 
ence) has evaded the issue by be- 
littling the need for toilet fa- 
cilities since there are supposed to 
be hotels and service stations 
along the road available for this 
purpose. 

If you study this attitude it is 
no wonder that the trailer in- 
dustry developed very slowly in 
the first five years. Anyway we 
want to attract people with money 
and the willingness to spend it 


| into thi i , 
fully with their| into this great industry. Therefore 


we can no longer ignore this basic 
equipment in trailers, it is just as 
essential as a hitch or a bumper. 
In other words without toilet fa- 
cilities inside of a trailer the 
owner is limited to where he can 
travel and that naturally limits 
the sale of trailers. When women 
and children are considered their 
personal demands very often kill 
the sale of a trailer because of the 
omission of this feature which is 
seldom discussed with the trailer 
salesman but which is never-the- 
less the basic reason for not sign- 
ing an order. 

I am sure that you and all of 
us will want to see the status of 
the trailer industry rise to include 
large numbers of the middle class 
and the quickest way to have that 
happen is for the trailer manu- 
facturer to face the toilet issue 
squarely and equip all his models 
with some type of toilet and to 
take the job of answering ques- 
tions regarding this delicate fea- 
ture entirely away from the trailer 
salesman out in the field who is 
not qualified to talk about it.—W. 
J. Miskella, Sales Manager, Ac- 
cessories Division, Globe-Wernicke 
Co., Cincinnati. 





COMING TRAILER EVENTS 
Aug. 2-8, 1937—Tin Can Tourist Assn. 


Summer Reunion—Keshina, Wis. 
(Menominee Indian Reservation) 


Aug. 1-10, 1937—Automobile Tourist Assn. 


Summer Convention—Manistee, Michigan 
(Orchard Beach State Park) 


Aug. 27-Sept. 3—lIowa State Fair 
Midwest Midsummer Trailer Show 
(Des Moines, Iowa) 
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Seminole to Offer 
New Steel Shell for 
Custom Finishing 


KABIN KOACH Presents 


smaller manufacturers for an all- 
steel trailer, the interior of which 
can be finished up to suit their 
customer, according to W. C. 
Henning, president. 

The new coach is 21 ft. long, 
with an inside body length of 
19 ft. 9 in. 6 ft. 8 in. wide and 
6 ft. 3 in. high. The flooring is 
5-ply material painted and sealed 
on all sides. The entire body and 
sub-frame assembly is all steel, 


NOVI, Mich.—The Seminole 

| Coach Co., here, is now in pro- i bd bd e 
duction on a new all-steel coach  @ | Money-Making Trailer Line 
trailer shell which will fill the 
desire of many distributors and ll cs 


with Many Selling Features! 





INTERIOR of new Seminole shell. 


electrically welded. Tires are 
standard 16-6.00, 6 ply, and either 
electric or vacuum brakes may 
be had. The unit has nine win- 
dows, all cadmium plated to re- 
sist rust. Two roof ventilators 
are provided. The weight of the 
shell complete is 1,500 pounds. 
Under the sales plan as out- 
lined by Henning, this shell will 
be sold only to dealers and manu- 
facturers who desire to add an 
all-steel coach trailer to their line 
or who may have many requests ‘ ‘ . 
for trailers of special design 
for ok ucts of special desis! @ Designed by Automotive Engineers 
finish in their own a a ‘ ‘ jn 
customer’s order. The she is —— 
customer's order. The shell is! @ Qyality-Built—All-Steel Body Construction 
dealer or the manufacturer the I M di I 
widest latitude in how completely; © 
they may want the shell finished Four Popu ar oO e 5 
on the interior. 


* 

They can buy the complete shell| ® Selling Features Galore 
in the prime coat and without 
any interior trim or through all * * e,@ 
the various stages up toa com-| ® Profitable Franchise Proposition 
pletely finished coach with inter- 
iors custom built to their order. ; has 
It is oo en that the; Here’s the finest, safest, best looking and most luxurious travel vy ON STANDARD 
ees som wi © nl en Li.| coach that’s ever been offered to trailer-minded men and women. : = MODEL 57 


finished shells which will enable 
the buyer to equip to the cus-| Wherever KABIN KOACHES appear on the streets people flock 


Comer’s order. around them—eager, enthusiastic. Every model has all the ear- 
<6 Pogo marks of a sure winner. KABIN KOACH has a wonderful all-steel 


Harloff, Gonyou body and possesses many exclusive safety and convenience features 
typical of the finest automobile. Its interior appointments and finish 
In New Company are the work of trailer-experienced women who know how to 


ae create comfort in travel and a beautiful home atmosphere. 

TOLEDO, O. — The formation 
here of the Hargo Mfg. Co. to : : : . . ‘ SS 
Senaetactare & complete line of KABIN KOACH is being rapidly popularized to the American public ; 55 . DE LUXE 
coach trailers, is announced by| by advertisements appearing in leading publications and reaching MODEL 75 
Otto Harloff, president. close to 3,000,000 people a month. These advertisements are pro- 
ee ae 7 ducing a tremendous number of inquiries which are being turned 
sales manager, formerly sales| over to various dealers, where they are resulting in sales. 
manager of the Royal Wilhelm 
ee Pi trailer Coe: Learn about KABIN KOACH by writing for one of our complete 
ohn . Gonyou, vice-presiden : 
and engineer, also formerly with| "¢W catalogues just off the press. Also get the full facts on the 


Royal, and George F. Wagner,}; KABIN KOACH dealer franchise. KABIN KOACH does not sell at 


as secretary-treasurer. retail. It protects its dealers at all times. Here is a dealer policy 

Production is already under - s < -} 
way in the new one-story day-| 99d a line of trailers that will make money for you. s te —— Ps 
light plant, which was formerly “| 2 | SPORTSTER 
one of the unit plants of the \F et P Re ; MODEL 85 


Willys-Overland Co., on a 19-foot 
model, in both standard and de KABIN KOACH KOMMERCIAL TRAILERS 


meee interiors, with and without offer the up-to-the-minute dealer another big possibility. 


toilet, according to Harloff. 
This model, which is designed The illustration shows one of the large fleet of KABIN KOACH KOMMERCIAL 

for all-year-round use, as well as Trailers especially designed for the Norge Refrigerator Division of the Borg- 

for touring, has all-steel chassis Warner Corporation. Each Koach contains a washer, mangle, refrigerator and 

and a metal clad floor. Roof and electric stove and is a complete mobile unit. There 

side walls are insulated. Delivery | NORGE lena) are many concerns in your territory thot can be 

to dealers is expected to start aiompemcage sold KABIN KOACH KOMMERCIAL Trailers as a 

within three weeks, or about the _ logical means of getting low cost, trade and con- 

first of August. This model will . 5 sumer coverage. ' Fee : 

be priced at $1195.00 and $1265.00 B\ - ~eo ; 3 CUSTOM 

at the factory. . “anaes 
Following this model, a 16-foot 

model, to sell at approximately K A B I N K Oo A Cc H ¢€ Oo M PA N Y 

$495.00, = contemp lated for ate Manufacturers of All-Steel Touring and Commercial Coaches 

duction. Distribution will be 

through dealers and distributors, 2263 SCOTT LAKE ROAD ° PONTIAC, MICHIGAN 

a number of whom have already 

taken on territory. } 
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Covered Wagon Announces Low-Price Model 


Brown Named Sales Head; 
Regional Mgrs. Appointed 


MT. CLEMENS, Mich.—A new 
low-price trailer home, and the 
appointment of J. L. Brown as 
vice-president in charge of sales, 
to succeed J. E. Roberts, resigned, 
has been an- 
nounced by A. 
G. Sherman, 
president of the 
Covered Wagon 
Co. 

The new trail- 
er home has 
many of the 
well-known con- 
struction fea- 
tures developed 
by Covered 
Wagon engi- 
neers, but will be built so that it 
may be shipped knocked-down to 
distant points, effecting a saving 
in transportation costs to the pur- 
chaser. 

The trailer will be sold unfur- 
nished. Factory-built furniture 
units may be purchased separate- 
ly or as desired, so that it will be 
possible for the purchaser with 
limited funds to own a trailer 
home at lowest prices. Covered 
Wagon Co. is quoting a list price 
of $298, f.o.b. factory, unfurnished, 
on the new trailer. 

“The plan of merchandising 
this new trailer home is unusual 
in that it is based on a sound 
principle of selling the purchaser 


A. G. Sherman 


what he wants, as he wants it,” 
Sherman said. “The price defies 
comparison. It is so low it will be 
impractical for the backyards 
builder and smaller manufacturer 
to build trailer homes. 


“Covered Wagon Co. believes 
there are thousands of persons 
who have been prevented from 
availing themselves of better liv- 
ing conditions, more enjoyment 
and pleasure because they have 
not been able to purchase a 
trailer home within their means. 
The new trailer will meet all the 
requirements of camping, tour- 
ing, semi-permanent residence 
and commercial display. Covered 
Wagon Co. feels that it is making 
available to the public a trailer 
unit that not only incorporates 
all the famous Covered Wagon 
design and construction features, 
but offers a new floor plan ar- 
rangement which provides more 
livable and usable space than has 
been available in any trailer 
home sold at that price.” 

The trailer is 14 feet seven 
inches long, six feet six inches 
wide, and six feet two inches 
high. The body is mounted on 
the widely acclaimed Covered 
Wagon automotive steel chassis 
of the identical basic design of 
other Covered Wagon models. It 
has the same type spring steel 
drawbar, the same axle construc- 


SELL 


JZ 





co, 


tion, the same frame construction 
and other features. 

The roof of the trailer is of a 
new type, designed like the roof 
of an automobile. Instead of the 
usual canvas deck covering, a 
composition new to the trailer 
field—Homasote—has been 
adopted. A one-piece panel of 
this new type of composition 
water-proof wallboard and insu- 
lating material is all that is re- 
quired. Homasote is the same 
material used by Admiral Byrd 
at Little America. The roof cov- 
ering acts not only as an insula- 
tor but also keeps out moisture. 

Sidewalls are of tempered 
Masonite. Interior walls and ceil- 
ing are of a new insulating board 
never used before in trailer .con- 
struction. The board adds to the 
insulating features of the ex- 
terior body construction. The in- 
terior is painted in light colors to 
lend a new eye appeal and 
brighten the trailer home. 

All electrical connections are 
located in the roof, instead of 
under the floor of the trailer. 
This is another innovation in 
trailer design. Between exterior 
and interior wall surfaces there 
is a dead air space of 1% inches 
for insulation. Windows are of a 
new drop type, with screens at- 
tached by a new system. Be- 
cause of the construction of the 
trailer, it was possible to locate 
the windows five inches higher 
than in other models. 

Additional interior cubage is 
gained by straight up and down 
walls, permitting use of every 


TRADE NAME REG. U.S. PAT. OFF. 


Doubled production facilities now enable us for the first time 
to supply a limited number of additional dealers with the trailer 
coaches that have set the pace for interior beauty, innovations, 
conveniences, and durability. Probably you are already familiar 
with the reputation this company has built and maintained 








inch of floor space. A sense of 
airiness is achieved which makes 
the trailer interior appear larger. 

A 10-gallon water tank, located 
under the kitchen sink unit, and 


arranged so that it may be filled | 


from the outside, is provided. A 
fasten-on Pullman step 
included. 

The side door is a combination 
of wood and Masonite. The body 
frame is of spruce wood. Optional 
equipment includes brakes, trans- 
formers, and stoves. 

Appointment of five regional 
sales managers, who will have 
direct charge of trailer sales in 
that many regions of the coun- 
try, was made known by Brown 
at a meeting of the executive 
staff of Covered Wagon Co. June 
25. These men were named from 
the present 
sales staff of 
the company 
and include Jo- 
seph W. Gers- 
pacher, regional 
sales manager 
for the Pacific 
region; George 
H. Wright, mid- 
west region; 
Alex G. Cruik- 
shank, _ central 
eastern region; Frank D. Phillips, 
southern region; and Ralph B. 
Nettleton, Atlantic coast region. 

Creation of several minor di- 
visions of the sales department 
and establishment of new policies 
was also revealed. 

Brown, who is charged with the 
sales responsibilities was formerly 
assistant sales manager of 
Covered Wagon Co. Previously, 
he had been connected with the 
sales department of Pontiac Mo- 
tors. He is a graduate of both the 
University of Virginia and George 
Washington university and holds 
a degree in law and is a certified 
public accountant as well. 

During the World war Brown 
was. in the army air service. For 
several years thereafter he was 
an outomobile dealer and sales- 
man. In 1926 he joined General 
Motors Corp., and served as re- 
gional manager for General Mo- 
tors Management Corp. Later he 


J. L. Brown 





is also | 





Iowa. Fair Plans 
Trailer Show and 


Annual Reunion 


DES MOINES, Ia.—Plans for 
the first annual midwest midsum- 
mer trailer show, and the second 
annual trailer camp and reunion, 
to be held here from Aug. 27 
through Sept. 3 as a feature of 
the Iowa State Fair and Exposi- 
tion, have been announced. 

The trailer show, expected to 
attract many dealers and visitors 
from midwest states, will occupy 
a large promenade extending 
around four sides of the Varied 
Industries Building at the Expo- 
sition grounds. Virtually every 
nationally-known make of trailer 
is expected to be represented in 
the scores of exhibits of every- 
thing new in trailer travel. 

In conjunction with the show, 
the second annua! midwest trailer 
camp and reunion will be held 
simultaneously. A large section 
of the 120 acre free camp grounds 
adjoining the Iowa State Fair 
will be set aside for trailer own- 
ers. The camp will be equipped 
with electric connections, which 
will be available to owners at rea- 
sonable cost, in addition to city 
water service, postal service, sup- 
ply stores and sanitary facilities. 


was in charge of business man- 
agement for all GM owned retail 
branches. In 1933 he transferred 
to GM Holding Corp., engaging in 
dealer development work, and in 
1935 went to Pontiac Motors on 
similar activities. He is the author 
of several books on dealer busi- 
ness management procedure and 
is recognized as an authority in 
his field. 

Brown has announced consoli- 
dation of the order department, 
commercial sales, custom trailer 
manufacturing and sales, and final 
inspection into one department, to 
be known as the trailer distribu- 
tion department. L. E. Treadwell, 
formerly sales promotion man- 
ager, has been named head of the 
new division. 


THE SHOCK TROOP of Covered Wagon under the new sales re- 
gime line up for photographic review. Left to right they are, Alex G. 
Cruikshank, Central East; Joseph W. Gerspacher, Pacific Coast; 
Frank D. Phillips, South; J. L. Brown; Ralph B. Nettleton, Atlantic 


Coast and George H. Wright, Midwest. 


Write for Special 


through our five years in business. As a dealer we offer you— 


TRAILER GLO 


Dealer and Distributor Offer 


Trailer Glo, leatherette cleaner 
polish is today the accepted polish 
of America’s leading trailer build- 
ers—will not harm any fabric— 
cleans “factory new” — protects 
leatherette against weather ero- 
sion. 


Geo. W. Smith, Chief Engineer of 

Palace Coach says “We include a 

can of Trailer Glo in every coach 

shipped from our factory—Trailer 

Glo enables our dealers and own- 
ers to keep their trailers in a “factory new” condition with 
the least effort and provides a protective film which pre- 
serves the exterior trim.” 


Send for our special dealer and manufacturer offer today— 
Trailer Glo protects and beautifies. 


GREAT LAKES CHEMICAL CO. 


MT. CLEMENS, MICHIGAN 


—quality-built coaches ... no kick-backs; 


—a nationally advertised line ... prospective buyers ready 


to close in most sections; 


—standardizcd selling prices . . . satisfactory discounts for 


dealers. 


Write or wire today for descriptive literature and dealer co- 
operative selling plan. 


KOZY COACH CO., KALAMAZOO, MICH. 
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“First Choice of Travel-Wise Tourists’ 
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Coupling Standards for Trailers are Set by SAE 


Car Manufacturers U rged 


To Supply Hitch Brackets 


(C ontinued from Page 1) 


that two sizes of couplings should 
be adopted as standard practice 
resulting in a final vote that 
couplings will be used for trailers 
up to 5,000 gross weight to be 
known as No. 1 and all trailers 
above that weight are to use a 
coupling to be known as No. 2. 
As a means of accident preven- 
tion the couplings will have longi- 
tudinal tension and compression 
of 15,000 pounds, vertical tension 
and compression as well as trans- 
verse thrust of 7,000 lbs. as a 
minimum for both sizes. The 
adoption of standardized coup- 
lings will mark the first general 
engineering for safety in the 
industry. 

The location of the coupling 
mounting was determined and 
will be set back of the bumper 
bars of the towing cars and 19 
inches from the ground with a 
plus or minus of one inch allow- 
ance when the towing car is load- 
ed with oil, water and gasoline. It 
will also be placed on a steel plate 
one-half inch thick, which is to 
be mounted according to recom- 
mendations to be made to the 
committee. All mountings are to 
be set back of the towing car 
bumper so as to prevent any 
mechanism or device projecting 
beyond the bumper, thus causing 
accidents when the towing car is 
being used for ordinary purposes. 

It was also recommended that 
the drilled hole in the coupler 
mounting shall be one inch in 


diameter for both coupling No. 1} 


and No. 2 with the tolerance on 


the hole diameter to be plus} 
0.001 and minus 0.002. This gives | 


the hitch and coupling manufac- 


turers or the trailer makers who} 


make their own coupling devices 
their first standards and it was 
agreed upon that unless the rear 


bumper of the towing car is de-| 


signed to attach a coupling unit, 
future couplings with the stand- 


ards agreed upon, will eliminate | 


all couplings from being attached 
to car bumpers, it being pointed 


out that the average automobile | 


rear bumper is designed to take 
shocks and stresses from the rear 


and sides to a certain extent | 


rather than to take loads which 
would pull the bumper backwards 
and effect stresses for which it 
was never intended. 

The first steps towards more 


complete co-operation between the | 
car manufacturers and the | 


trailer makers was noted in the 


suggestion that the car manufac- | 


turers should provide means for 
attaching coupling units in the 
way of holes drilled in the frame 


of the car so that a car pur-| 
chaser who subsequently buys a/| 
trailer can have the coupling de- | 


vice installed in a completely en- 


gineered standard arrangement. | 
It was also suggested that the car | 


manufacturer provide a kit com- 
posed of the necessary parts 


which would enable a trailer or| 


car dealer to quickly install the 
platform or brackets upon which 


the coupling device is to be} 


mounted. 

By such arrangements it was 
pointed out the center of gravity 
throughout the car and the trail- 


er would be maintained and that | 
such center of gravity would go | 


a long way towards the elimina- 
tion of sway as a means of les- 
sening accidents on the road. It 


would also enable a trailer owner | 


who buys a new car to get a 
standardized unit with the new 
car instead of having to provide 
new equipment to tie up with the 
old trailer. 

Another meeting between the 
two committees is to be held in 
September for additional engi- 
neering discussions. Those present 
at the Detroit meeting were A. G. 
Herreshoff, Chrysler Corp., com- 
mittee chairman S.A.E.; F. P. 
Sargent, Bassick Co.; G. G. Bole, 
J. H. May, R. R. Anderson, An- 











derson Coach, Battle Creek, 

Mich.; C. H. Kirby, Industrial 

Engineering Co., Flint, Mich.; G. 

V. Smith, Palace Coach, Flint, 

Mich.; Louis Thoms, General 

Motors Corp., Detroit; E. John 

Purdy, Pixley Coach, East Au- | 

rora, N. Y.; P. A. Weyle, Ford 

Motor Co.; Theo Bargeman, De- 

troit; C. D. Beattie, Waite Coach 

Co., Elyria, Ohio; H. S. Jandose, 

General Spring Bumper Co., De- 

troit; E. C. Swift, Saginaw Plat- | 

ing and Specialty Co., Saginaw; | DETROIT FIRE CHIEF, Walter F. Israel, left, presents Douglas 
Don Blanchard, S.A.E. Detroit | | Smith, president Hayes Safety Steel Trailer Co., with a check for the 
section, and R. S. Burnett, S.A.E. | $1, 000 Hayes de luxe Motorhome which will be given away at Fire- 
standards manager. | man’s Field Day, to be held Aug. 21- 22, at Navin Field in Detroit. 


Trailers are Cited. 


As Harvest Aid 


PONTIAC.—The modern trailer 
is destined to perform a valuable 


| economic function in relieving city 


unemployment, according to Rus- 


| sell Merrell, general sales man- 
| ager of Kabin Koach Co., Inc. 


“The grain sections of the 


| United States during harvest time 


ordinarily face a material labor 


| shortage,” Merrell pointed out. “In 


the past it has been difficult and 
expensive to bring unskilled labor 
to these sections during the 
harvest season. 

“Today, with the trailer coach, 
this problem can be_ readily 
solved. Already steps are being 
taken by grain section communi- 
| ties to take advantage of this in- 





novation.” 
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* In keeping with the Bender Policy to pass along to the ultimate consumer 
all possible savings, we announce a retail price reduction on all Bender 
All Steel Travel Mansions. This has been brought about by increased 
sales, the addition of Bender distributors and dealers, greater quantity pur- 

chases of materials, increased production—and YOU GET THE SAVINGS. 


te Effective July Ist, 1937, we announce a reduction 
in prices up to as much as $180.00. You receive 
the same Bender quality that has made the Bender 
All Steel Travel Mansion the leader in the field. 


¥& Coupled with the outstanding quality of Bender 
All Steel Trailers is a wide range of new modern 
colors and beautiful interior appointments. The 
livability of these attractive trailers is unequalled 
by any other on the market, the value unsurpassed. 


* The complete line of Bender All Steel Travel 
Mansions embraces four models—a trailer for 
every purse—plus four standard commercial 
display coaches—eight models in all. They offer 
the ultimate in safety, comfort, convenience, 
and long care-free service. Immediate deliveries. 


oe Again, leading the field in offering more for the 
dollar! The dealer and distributor benefit through 
rapid turnover. There’s now a greater plus value 
in the Bender Franchise. 


Reductions A COMPLETE LINE OF ALL STEEL 
up to +180 HOUSE AND COMMERCIAL TRAILERS 


2%. 
WHOLESALE AND 


BENDER 
ALL STEEL 
TRAVEL 
MANSION 


ee 

It has always been the policy 
of Bender to build quality and 
now at these reduced prices, 


the value is the most ouistand- 
ing in the trailer field today.?” 
A. W. SHIELDS 


General Sales 
Manager 


RETAIL FINANCE PLAN 


THE ee EER BODY dail lie 


xe 


p00 80R 5 aon] 


ve Offices: Clevelan- 
- 400 CLARE STREET - Paha t7e OHIO 





New York Dealer Sells 


Unusual Display Shell 


BINGHAMTON, N. Y.— Credit 
for selling the first sundry and 
gift display trailer to be used by 
a wholesale druggist in this state 
goes to Thur Smith, Covered 
Wagon dealer here. The trailer, | 
owned by the E. C. McKallor 


A 
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Drug Co., of Binghamton, will 
ply the New York state area. 
Smith has five associated deal- 
ers: Newing Motor Co., Endicott, 
N. Y.; Walton Auto Co., Walton, 
N. Y.; Roy C. Walter Trailer 
Park, Ithaca, N. Y.; Pioneer 
Trailer Sales, Horseheads, N. Y., 
and the Preston Motor Sales, On- 
eonta, N. Y. 


lend. The 
year, is growing rapidly, officials | 
said, and it is expected that the/| 





NEW FORMULA 


PRESERVATIVE-ARMOR for 
RUBBER and LEATHER 


@ EASY AND QUICK TO APPLY—Use brush, sponge, or spray gun. 
Spreads on surface easily as water, coverage approximately 3,000 square 


feet per gallon. 


Dries in 20 minutes. 


NON-OXIDIZING. 


@ WATER REPELLANT—WEATHER RESISTANT—NON-TOXIC— 
INFLAMMABLE. NOT A PAINT. Does not chip, crack, or peel off 


like ordinary dressing or tire paints. 


stores original lustre. Intervals 


tended. 
CLEAR OR BLACK. 


Prevents discoloration or bloom. Re- 
between DRESSING UP greatly ex- 


APPLY TO TIRES, TOPS, RUNNING 


OARDS, FLOOR MATS, LEATHER SEATS, TRUNKS, ETC. Clear, 


ideal for white side wall tires and retreads. 


times longer. 


Send for sample; 


Beautifying effects; lasts many 


order through your 


jobber or give us his name for dealer 
proposition and attractive display. 


Vanderbilt-Osborne Corporation 


Manufacturers’ Agent 


Raymond-Commerce Building ... Newark, WN. J. 


——$ — 


HEN Schult 


New Mobile Home 
Association Holds 
First Convention 


MT. CLEMENS. — Meeting for 
the first time in convention, the 
Michigan Mobile Home Assn. at- 
tracted 60 trailers to Shadyside 
Park here over the July 4 week 
organization, new 


number of trailerites attending 
the second convention, to be held 
over Labor Day week end, will be 
more than doubled. 


Numerous trailer manufactur- 


ers had exhibits of models at the 
convention. Covered Wagon com- 
pany had a display of four trail- 
ers, including two experimental 


trailers for its 1938 line, on which | 


public reaction was sought. Other 
trailers on display included 
Schult, Palace, Silver Dome and 
Travelo. 

The Mt. Clemens trailer park 
lighting system was enlarged to 
handle the additional trailers, city 
officials installing collateral elec- 
tric lines. Officials of the associa- 
tion expressed themselves pleased 
with the hospitality accorded 
them at the park and intimated 
the next convention may also be 
held in Mt. Clemens. 


Trailers Causing 
Anxiety in Mass. 
Resort Sections 


BOSTON.—tTrailers and trailer 
camps are now beginning to fig- 
ure in the news in Massachusetts, 
and some of the summer resorts 
have started to pass regulations 
to supervise the trailers. 


The first Bay State test case on 


started building trailers they pre-| 


pared to meet a heavy demand for trailers of mod- 


erate price. 


Schult foresaw that this was where 


the big, profitable, volume business would be done. 


SCHULT SALES MOUNT 


Results have proved 


that Schult was right—results shown | 


in thousands of orders—forcing the equipment of new 
factories—compelling extra shifts to take care of con- 
stantly increasing business. 


Many dealers, 
Schult franchises. 


alertly watching 
Here were trailers that sold!—trailers | 


the industry, 


that met a popular demand for good looks, scientific con- 
struction, comfort and convenience—and reasonable price. 


Important dealers are adding their names daily to the 


large group of Schult representatives. 
moderate priced line they carry represents outstanding | 
Experienced 


values. 


The complete, 


and prospective trailerites alike 


recognize them as such, Hence, sales are more frequent, 


profits larger. 
Thousands of 


sales-bringing 


inquiries received from 


Schult’s national advertising are being constantly passed 


on to dealers. 


HERE'S D 


EALER OPPORTUNITY 


Choice territories are still open—and Schult invites you 
to be its dealer in one of them. Just wire or write asking 


for Schult’s interesting, money-making plan. 


Don’t miss 


the Schult franchise with all its exclusive advantages. 
Inquire today—there’s no obligation. 


SCHULT TRAILERS, INC. 


DEPT. 607 


ELKHART, INDIANA 


IN CANADA: EEACH-SCHULT, LTD., OTTAWA, ONTARIO 


Ease 


this 











Unusual Scheme Aid 


Used Trailer Sales 
RICHMOND, Ind. — Wil- 
liam E. Morrey, head of 
Wayne Trailer Sales Co., 
here, doesn’t keep used 
trailers very long. He has 
an unusual plan. Friends 
of his who are in a trailer 
camp near Richmond let 
him know whenever some- 
one at the camp is in the 
market for another trailer. 
Morrey than tows a used 
trailer to the trailer park 
and leaves it. The prospect 
examines it in detail and, as 
the records indicate, fre- 
quently buys. The plan is, 
unusually successful. 

Since he took over a 
Covered Wagon dealership 
in April last year Morrey 
has sold more than 50 new 
trailers, in addition to used 
models. 











a camp was heard this week in 
court near the Cape Cod section 
south of Boston. 

Dennis and Barnstable select- 
men passed ordinances recently 
and when Mrs. Etta W. Grindell, 
of Brockton, opened up a trailer 
camp in Dennisport, complaint 
was made by a neighbor. The lat- 
ter owns cottages opposite the 
camp. When the case was heard 
Mrs. Grindell’s attorney asked 
Judge Welsh to quash the case 
because complaint was made by a 
neighbor instead of the town 
authorities. It was refused. 

Attorney J. Frank Kiernan for 
Mrs. Grindell based his defense 
on the constitutionality of the 
trailer law. The Judge agreed on 
one point of the regulations based 
on a limit of 90 days saying, 
“That’s as bad as saying you can- 
not live in a house unless it is 
painted green for 90 days.” But 
he found Mrs. Grindell guilty and 
fined her $5. She has appealed. 

Right on top of that Henry F. 
Long, state tax commissioner, in a 
speech at West Harwich said the 
state has lost thousands of dol- 
lars for not putting an excise tax 
on trailers as advocated in a bill 
in this year’s legislature. He said 


it would be presented again next} 


year. 

Commissioner Henry D. Chad- 
wick, state health department, 
came out the next day and said 


| that although the legislature de- 


feated his plan to license trailer 
camps through local health au- 
thorities, his men will make a 
study of trailer and overnight 
camps in the state and file a re- 
port asking for legislation to reg- 
ulate what he termed a “distinct 
health menace.” 


Announce New Quarters 


CHICAGO.—Orr & Orr, Chicago 
distributor of Royal and Pathfinder 
travel and commercial trailer 
coaches, have moved to a new show- 


at 2634-% . Michi Ave., 
escused | room at 2634-36 S. Michigan Ave 


the companv has announced. 


Announcing New 1938 
Deck Ventilator 


Ten Points of Superiority 

1. Mushroom-Shaped Cover. 

. Rounded Corners and 
Edges. 

. Cover is Heavy Die Drawn 
Stamping. 

. Hugs Deck Closely. 
Positive Worm-Gear 
Control. 

. Closes Tight on Sponge 
Rubber—Cannot Leak. 
Opens to Full Height. 

. Complete Trim for 
Opening. 

Telescoping Adjustment for 
All Deck Thicknesses. 

. Price Reduced Because of 

Quantity Production. 


Watch This Space Next Month! 


ALSO MANUFACTURERS OF 
Heating Stove Stack Heads, 
Cook Stove Ventilators, Auto- 
matic Side-Wall Ventilators, 
Skylight Ventilators, Etc. 


AUTOMATIC VENTILATOR CO. 


CORUNNA, MICHIGAN 


| the towing car, 





Geo. L. Horsfield, 
Inventor,Explains 


Third Wheel Uses 


DETROIT.—With the increase 

length and weight of trailer 
coaches, so widespread has be- 
come the interest of owners in 
the third or caster wheel as a 
successful means of removing 
trailer weight from the rear of 
that George L. 
Horsfield, inventor, came to De- 
troit this week to explain the 
operation of the wheel to factory 
and sales executives of Silver 
Dome. Horsfield is president of 
the company making the third 
wheel. 

“Motor car manufacturers, who 
have spent years of research and 
millions of dollars in making 
their cars easy riding, were at 
first inclined to resent the ad- 
vent of the trailer coach, claim- 
ing that its additional weight in- 
terfered with the proper opera- 
tion of their automobiles.” Hors- 
field told the executives. “Since 
they have had an opportunity to 
examine the working of the third 
wheel, this attitude has changed 
to a welcome co-operation with 
the makers of trailer coaches. 
They no longer see the coach as 
interfering with car riding quali- 
ties; they see the trailer as even 
more of an asset in promoting 
new car sales.” 


“A great deal of automobile 
engineering is centered on bal- 
ance,” Horsfield said. “It is con- 
trary to engineering practice to 
expect a car to retain the same 
balance with the _ additional 
weight of the larger coaches. Yet 
each year experienced trailer 
owners are asking for more lux- 
urious fittings and the problem of 
weight on the towing car has be- 
come increasingly difficult. The 
newest cars with long stream- 
lined ‘tail ends’ which force the 
hitch to be installed farther than 
ever in back of the car axle, 
have greatly aggravated the situ- 
ation. 

“Balance is the most important 
factor in trailer performance. 
Sufficient weight on the trailer 
front end to prevent ‘bobbing’ 
and ‘weaving’ has proven exces- 
sive on the car. Experience has 


in 


| shown that increasing the over- 


hang (the portion back of the 
rear axle) so as to eliminate 
front end weight, is very unsatis- 
factory. The obvious answer was 
to support the coach indepen- 
dently of the car. The proper 
method of doing that—by the use 
of the caster or third wheel—has 
been determined by over three 
years of extensive engineering and 
road testing.” 


ATCA Announces 
Campers’ Manual 


NEW YORK.—The 12th annual 
camp and trailer annual of the 
American Tourist Camp Assn., 
compiled by Major Charles G. 
Percival, is ready for distribution, 
according to officials of the as- 
sociation. 


The ATCA’s manual lists over 
20,000 tourist camps and trailer 
parks with equipment, rates, and 
locations, in addition to vehicle 
license laws and regulations, and 
similar valuable information, the 
association states. 

Forty-eight pages, well- 
illustrated, are devoted to a 
trailer section, filled with trailer 
facts and lore, and tracing the 
history of the “trailer” from the 
crude, 2-wheel cart of the early 
Amarac days to the modern 
streamlined trailer coach. 


Announce Transformer 


CHICAGO.—Mercury Electric Co. 
here has announced a step down 
transformer reducing 110 volt to 
4-8-12-12-20 or 24 volts and yet al- 
lowing for 110 volts as well. Solving 
many of the trailer owner’s electric 
problems, the new transformer is 
said to be low in cost and is de- 
signed to last the life of the trailer. 





FLINT.—Proper location of the| 
axles on house trailers will do} 
much to effect greater safety and | 
riding comfort, according to G. W. 
Smith, engineer of the Palace 
Travel Coach Corp. 

“During the past year or two} 
the automobile engineer has been 
concerned with steering difficul- 
ties, known as ‘wander’ or ‘over- 
steering.’ Two outstanding causes 
were found,” Smith declares. “The 
first improvement was produced 
by a general stiffening of the 
chassis frame and rear suspension 
to reduce the yield due to trans- 
verse loading. 

“The greater effect was obtained 
by adjusting the front and rear 
tire pressures to compensate for 
the variation in loading. 

“Basically, the house trailer is 
similar to the semi-trailer as used 
for heavy trucking for many 
years, with an axle at the rear 
end and a ‘fifth wheel’ connection 
at the front end. The lower part 
of the fifth wheel is mounted to 
the tractor frame over the rear 
axle and is capable of carrying at 
least one-half of the load on the 
semi-trailer. 

“For several reasons it was not 
possible to duplicate this construc- 
tion for the house trailer. The 
floor of the semi-trailer is usually 
36 inches or more from the 
ground and the tractor springs 
frame and fifth wheel are 
mounted above the axle and under 
the trailer frame without diffi- 
culty. The house trailer floor aver- 
ages around 18 inches from the 
ground and should be lower rather 
than higher if any change was 
considered necessary. 

Coupe Mountings 

“Some house trailers have been 
mounted on a coupe through a 
hole in the trunk door. These jobs 
have the disadvantage of being 
married to one particular automo- 
bile and cannot be moved with the 
conventional hitch. The automo- 
bile is also restricted to two or 
three passengers capacity. 

“The application of these most 
desirable principles, from the 
technical viewpoint, is further 
complicated by considerations of | 
what may be possible with the 
automobile preferred by the cus- 
tomer. 

“Reviewing current practice, it| 
is found that approximately 15 
per cent of the total weight of! 
trailer and load is carried by the 
hitch. There seems to be a good) 
reason for this average value— 
both practically and technically— 
which is a compromise between 
two conflicting interests. It is de- 
sirable for reasons to be discussed 
later that the load on the rear end 
of the automobile be held as low 
as possible. On the other hand 
there is a notable increase in the 
tendency of the trailer to sway 
when the front end is made too 
light. 

“Some engineers believe that 
the location of the hitch relative 
to the center of gravity has much 
to do with the tendency to sway. 
The height of hitch ball is prac- 
tically restricted to certain values 
due to the location of car bumper 
and trunk door. It appears that 
the greatest height permissible 
with good trunk aoor operation is 
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Smith Urges Proper Trailer Weight Distribution 


W heel Equipment Merits 
Discussed by Engineer 


has been found to average 40”. 


It is apparently not possible to} 


hope for an all embracing remedy 
by employing the optional vertical 
location of hitch. We are there- 
fore compelled to look further 
and determine the nature and 
cause of sway. 

“Observation discloses that the 
term sway covers at least two 
irregular or undesired movements 
of the trailer body. The rolling or 
waddling action is evidenced by 
one side of the body becoming 
lower or higher than the other 
and repeating in a regular rhythm. 
This trouble should be somewhat 
simple to diagnose and cure. The 
remedy is found in the use of 
fairly stiff chassis springs and 





tire inflation of 30 to 40 pounds. 
If trouble persists after these 
remedies have been applied, it is 
possible to fit shock absorbers 
and secure a very wide range of 
control. 

Reduces Sway 

“ ‘Yaw,’ or as we regard it true 
sway in a pendulum-like action 
of the body in which it swings 
about a center located at the axle 
and in the longitudinal center of 
the body. The front end of the 
body swings several inches to the 
right while the rear end swings 
proportionally to the left, and visa 
versa. It has been found that an 
increase in the loading of the 
hitch decreases the tendency to 
sway. The value of 15 per cent 
was found to be the maximum 
figure at which this loading in- 
crease showed sufficient improve- 
ment to compensate for the dis- 
advantages of increased load in 
the automobile. It was also neces- 
sary to allow something in the 
way of margin to care for the 
personal effects, food, etc. 

“In assigning a cause for the 
difficulty we consider the case of 
the semi-trailer where sway is 
seldom or never found, with the 
heavy duty high pressure tires 
and stiff springs common to those 
vehicles. 

Develops Leverage 

“Since our hitch is about four 
feet to the rear of the axle we 
have a leverage at the hitch of 
nearly 1% to one on the average 
car of medium wheelbase. In 
addition we have the trailer load 
on the hitch, increased by the 
same leverage, and appearing at 


| the tires as a force tending to 


produce ‘wander’ and ‘over-steer- 
ing.’ 

“Proponents of the hitch-height 
theory will probably see a vindica- 
tion of their theory in the fact 
that the fifth wheel and center of 
gravity are fairly close to the 
same distance from the ground. 
On the other hand, a bulky load 
would produce a center of gravity 
of the total load some 1% to two 
feet above the fifth wheel. 

“When cutting in and out of 
traffic or cornering at turns in 
the road, side forces are set up 
that often result in sway. These 
happenings are apparently charge- 
able to the bulk of the operating 
difficulties relative to our sub- 
ject. 

“There is a growing demand for 
house trailers of larger size which 
weigh upwards to 4,000 pounds. 





about 25 inches. The center of 
gravity for a number of trailers 


With these increased weights it 
becomes necessary that means are 


MAKING TWO-TRAILER DRIVEAWAYS possible, this new type 
of carrier is being used and developed by Palace Travel Coach to ac- 
celerate dealer deliveries and materially lessen the delivery cost per 


trailer. 


provided to make the trailer self- 
supporting and relieve the auto- 
mobile of this excessive weight. 
A number of manufacturers have 
supplied these trailers with one 
or two front wheels eliminating 
any increased duty on the auto- 
mobile other than _ furnishing 
traction. The two-wheel equip- 
ment on front has the advantage 
of being conventional, but requires 
two wheel housings in the front 
corners of the body at a consider- 
able sacrifice of room in the in- 
terior of the body. This is espe- 
cially true of the swing type of 
axle. 


“With the two front wheels 
steered as on the automobile, we 
have the increased cost of steer- 
ing arms, tie rods, steering knuc- 
kles and are inviting all of the 
troubles associated with the steer- 
ing of automobiles such as shim- 
ing, tramp, etc. 

“With a single wheel on the 
front, the same benefits occur to 
the automobile with a consider- 
able saving in the cost of one 
wheel, hub and tire, and the sway 
problem is eliminated. A hitch is 
now available that permits the 
inefficient driver to operate the 
automobile and trailer safely and 
with little increase in effort over 
the automobile itself. 

“Several remedies are available 
to the trailer operator who has 
experienced difficulties. In loading 
the trailer the heavier articles 
should be placed as close to the 
floor as possible. The load should 
be as close to the axle as con- 
venient, avoiding all unnecessary 
loading of either extreme end. 
The rear tires on the automobile 
should be inflated to the max- 
imum pressure recommended by 
the manufacturer. The automo- 
bile should be inspected and put 
into first-class condition especially 
in respect to the steering.” 


Calif. Has Most 


Trailer Makers 


LOS ANGELES.—California led 
the list in the number of all types 
of trailer manufacturers in the 
United States for 1936, according 
to Walter Measday, district man- 
ager of the bureau of foreign and 
domestic commerce. Figures just 
released by the bureau of the 
census, based on data collected at 
the first special canvass of the 


tion. 

In California there were 86 
manufacturers of all types of 
automobile trailers, selling 4,618 
trailers with a total factory value 
of $2,999,292. 

California also led the list of 
manufacturers of factory sales of 
automobile trailers for 1936, with 
50 manufacturers selling 2,228 
trailers and total factory pay roll 
amounting to $1,252,530. 


HOUSE TRAILER 
RED BOOK 


The Business Directory of the 
House Trailer Builders 


Gives the of- 
ficial information 
concerning more 
than 325 house 





trailer builders 
all over the U.S. 
Gives the busi- 
ness data, loca- 
tion and size of 
plant, approxi- 
mate production 
—also names of 
general manager, 
production man- 
ager, designer, 
purchasing agent, 
etc, 


Price $3.00 per copy 


Write for circular 


* 
Carrier Press 
1003 Bedferd Bldg. 
203 South Dearborn Street 
CHICAGO 





automobile trailer industry, were | 
the basis for Measday’s observa- | 


Takes Entire Output 


CHICAGO. — With what was the 
record single driveaway for the last 
week in June, Indian Trailer deliv- 
ered the equivalent of a day’s out- 
put to P. E. Bauman, of Denver. 
Bauman, who heads a _ U-Drive-It 
system in Denver, took delivery on 
10 units, for distribution in his 
territory. 
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Enter New Quarters 


DETROIT.—Expansion during the 
past year has made larger quarters 
necessary for the Theodore Barg- 
man organization, manufacturers 
and distributors of automotive and 
camp trailer hardware. The com- 
pany has taken over the building at 
the corner of Grand River and Lor- 
ain Avenues. 





UPS 


re tit 


Built like a motorcar by 
expert body builders 


It’s here—the trailer that’s designed, engineered and built like 
a modern motorcar! The new “Stream-Lite” sums up the expe- 
rience of men who have specialized in building automobile 


bodies for years. 


The whole exterior—including the top—is drawn steel. Steel— 


streamlined to match the motorcar. 


Steel for safety—that 


greater safety the trailer enthusiast has been wondering about 
and waiting for. Steel—because only steel takes a gleaming, 
long-lasting finish. Steel—for comfort and beauty with safety. 
And a chassis that combines light weight with unusual strength. 


The “Stream-Lite’”’ Franchise is valuable because both the 
trailer and the company that builds it are sound. You know 
these men by their reputation for building fine products: 


H. Jay Hayes, President, formerly head of the Hayes Body 
Corporation, manufacturers of steel bodies for 38 years. 


Martin Menton, vice-president, formerly with Briggs-LeBaron, 
Fisher Body, Chrysler Corp. and Brewster Bodies. 


Frank Cesen, vice-president, formerly with Cadillac Motor 


Company. 


Estok Menton, secretary, formerly design engineer for Briggs 


Mfg. Co. 


W. S. Worcester, treasurer, formerly with Ford Motor Car 


Company. 


R. C. Reichel, sales manager, formerly with Jordan Motor Co. 
and Chrysler Corporation, twenty years’ experience in the 


automotive field. 


They have studied every trailer on the market and profited by 
the experience of others. And they have applied line produc- 
tion methods so that, at last, a de luxe trailer can be offered at 
a price your prospects will be glad to pay. Write today for the 
complete details of the ‘“‘Stream-Lite”’ Franchise. 





At A. T. Ae and T.C. Te 


August Ist to 10th 
“STREAM-LITE” TRAILERS 


will be shown at both the Automobile Tourist Association 
meeting at Orchard Beach Park, Manistee, and the Tin Can 
Tourists summer meeting at Keshina, Wis. 


Dealers are cordially invited to inspect this most modern 
coach trailer at the meets. Factory salesmen will be in charge. 


General Body Corporation 


11830 Charlevoix Avenue 


Detroit, Michigan 
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Cooking Expert Travels 25,000 Miles in Trailer 


How to Please Trailerwite 


Told by Home Economist 


CHEYENNE, Wyo.—With a|trailer camps to attract the fas- 
record of having traveled nearly| tidious trailer travelers. 
25,000 miles in a cabin trailer Mrs. Loudon purchased a new 
during the past 16-foot trailer last summer to 
year, Mrs. Dor- facilitate her extensive travels 
othy Ayres Lou- about the country on lecture and 
don, nationally cooking school tours. In the in- 
known cooking tervening months she has 
instructor and traversed by trailer most of the 
home economist, Atlantic seaboard states, the 
has _ compiled northern, midwest and southern 
consider- central states, and in July com- 
able pertinent pleted a tour through several of 
information as the Rocky Mountain states, con- 
to what the cluded with an appearance at 
modern trailer Cheyenne. 
should’ contain Speaking both from the view- 
to satisfy the point of a home economist and a 
exacting “trail- trailerite with some experience, 
erwife” and Mrs. Loudon declares that the 
what facilities in ' crying need of the trailer traveler 


Mrs. Loudon 


are needed 


HOOT GIBSON, star of Wallace Brothers Circus, shown taking 
delivery of Schult De Luxe trailer which he will use as his living 


quarters when on the road with the 


are more and more turning to coach trailers as the most effective 
means of getting the utmost in living comfort while on tour. The Gib- 
son trailer is standard throughout except for the exterior covering | 
which is egg shell white leatherette. 


“Big Top” this year. Circus people 








Exclusive distributorships 
are open for a firm or in- 
dividual having the 
qualifications and 
ability necessary to 
iim ah Me eller 
bile trailers. We offer 
8 production unsur- 
passed in character, a 
proven record of qual- 
ty and craftsmanship 
standard models at 
$1500 and $3600, cus- 
tom-built models to 
and a background 
financial stability 


FLEETWHEELS—COATES 
TRAILERS 


division of Fleetwings, 
BRISTOL, PA. 


me 
ns 
on 
pure SW 
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Inc. wry mone 





HERE IS THE 
COMING TRAILER 


oct pe + 
AAAI BY il 


fimorica’s Most Lwable ¢ 


OACH 


@ With hundreds of Alma Trailers on the road there is 
a fast growing recognition of Alma’s superiority of mod- 
ern design. Backed by ample resources and manufac- 
turing facilities, a progressive sales and advertising policy, 
Alma dealers are making substantial profits. 


Alma prices, ranging from $575.00 to $1095.00, fit the 
pocketbook of the great majority of buyers. Every day 
new owners are proving the wonderful comfort of Alma’s 
114” spun glass insulation, its lighter weight and lower 
hauling costs. Compare Alma interiors; compare actual, 
usable floor space . . . the extra conveniences such as the 
separate sleeping compartment. Check Alma’s sub- 
stantial growth. 


Some territory is available. Write Dept. T for full de- 
tails. Better yet, visit the plant. 


ALMA TRAILER CO. 


ALMA, MICHIGAN 


SEE THE ‘ALMA’ BEFORE YOU B 


| night, 


| tary, sewer-equipped, well-located 





is a system of pleasantly located, | 
sanitary camps. She doesn’t like | 
the idea of a chemical toilet in a} 
trailer. Sewer connections to 
trailers should be provided at| 
camps and every trailer should | 
have a built-in toilet with flush- | 
ing equipment and a standardized 
sewer-coupling, she believes. 
“The future of travel by trailer | 
by discriminating people depends | 
largely upon camp facilities,” | 
Mrs. Loudon declared. “No one 
with a nice up-to-date trailer) 
wants to pull in alongside some | 
‘junk pile’ on wheels for the} 
no more than the owner | 
of an attractive home wants a 
shanty next door. Give us sani-| 


camps with camping privileges 
limited to the better-type trailers, 
and we’ll be glad to pay a little 
extra for camping in them.” 
Points that are very important 
in trailer construction to the! 
housewife are ventilation and ef- 
ficiency of the icebox, according | 
to the home economist. Ventila- | 
tion is pretty well taken care of | 
in most modern trailers, but there | 





FOR EVERY 
TRAILE 
PURPOSE 


THRIFTY QUALITY 
STURDY BEAUTY 


K-D Lighting and Safety Equipment 
harmonize with the lovely lines of your 
and surprise you by their 


trailers... 
reasonable prices, 


Designed for every trailer need. 


Write Today! 


complete catalog, 
prices and details. 


for 


Model No. 516 
CLEARANCE LAMP 


Model No. 215 
TAIL LAMP 
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| to Mrs. Loudon. 


| complished by use of an electric 


| not be allowed to settle on cloth-| same colors carried out 


are some in which the icebox) 
isn’t all it should be. The icebox | 
must be well insulated, according 


A ventilator over the cooking 
stove is a necessity. Forced draft 
ventilation is desirable for the 
entire cabin and can be ac-| 


fan. It is highly important, she) 
pointed out, that cooking odors 





ing and bedding, and in the} 
summer months ventilation must 
be planned in view of the use of | 
plenty of insecticide sprays to | 
keep the trailer free from flies. 


Mrs. Loudon thinks  trailer| 
manufacturers should take care | 
to see that windows are dust} 
proof, water proof and draft! 
proof. Shutters or venetian blinds | 
are desirable on windows as they 
make for privacy without hinder-| 
ing ventilation. 3 

Some of the other points that} 
Mrs. Loudon believes should be! 
found in the up-to-date cabin) 
trailer are a gravity water sys- 
tem, or efficient pumps for sink! 
and washbowl; airtight garbage 


container; built-in radio, and a 
built-in oven. 

Mrs. Loudon points out that 
you cook anything in the trailer 
that you cook in your own 
kitchen, and she believes that 
trailer cooking can be dramatized 


| as a selling point for women cus- 


tomers. 

“One of the pleasures one de- 
rives from traveling in a trail- 
er,” she said, “is being able to 
have what you want to eat when 
you want it. Reminders of ‘what 
to have for dinner’ are constantly 
parading before the trailerwife’s 
eyes—‘spring frys’ running around 
in the farmyard, fresh vegetables 
at farmside stands, inviting trout 
streams or _ seaside vistas, et 
cetera. No looking around for 
restaurants and being  disap- 
pointed in your meal after you 


| get it. And at night you look for- 


ward with relief to the prospect 
of sleeping in your own bed.” 

A 16-foot 1935 model Covered 
Wagon trailer is used by Mrs. 
Loudon, with a 1936 Chevrolet 
Master sedan as motive power. 
It takes only an extra gallon of 
gasoline for each 100 miles to 
convey the trailer, her figures 
show. 

The trailer has added consider- 
able interest and zest to the home 
economist’s cooking lectures, and 
she has prepared a number of 
recipes particularly adaptable to 
trailer travel. The trailer is deco- 
rated in brown and green, with 
in the 
dishes, linens and all other 
equipment in the vehicle. 


Mobile Radio Lab 
In Indian Trailer 
Is Show Feature 


CHICAGO.—One of the hits of 
the recent Radio Parts Manufac- 
turers Show at the Stevens Hotel 
here, was a commercial trailer 
made by the Indian Trailer Corp. 
Custom-built to serve as a com- 
plete traveling service shop for 


| rural communities this trailer, a 
|a 19-foot safety steel unit, was 


| fitted out with specially designed 


modern bench equipment and the 


| latest in radio testing instruments 


by Supreme Instruments Corp. of 


| e 
Greenwood, Miss. 


By means of a dividing parti- 


| tion the work shop or laboratory 
| was separated from the complete 


| living 


quarters in front. This 
section was luxuriously furnished 


| with a double size studio couch, 


Model No. 511 
TWO-WAY 
CLEARANCE LIGHT 


R 


Model No. 238 
STOP LAMP 


Model No. 326 
TRIFLEX 


Model No. 522 
DOME LAMP 
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| lamps, 
| partments, 


| plete stock of parts and 
| sories 


a mantle, storage com- 
modern chrome steel 


chair and a console radio. In ad- 


| dition to this there was a portable 


air conditioning unit, a gas-elec- 


| tric generating plant and a bat- 


terv unit. 

The complete unit with its liv- 
ing quarters, service shop, com- 
acces- 
and independent power 
and light system proved a great 
drawing card at the show. some- 
times causing people to form in 
line to see it. Radio servicemen 
were reported enthusiastic about 
its possibilities, especially for 
rural districts. Orders were taken 


for several units at the show. 


Ground Beoken for New 


Kabin Koach Addition 

PONTIAC. —Ground has iust 
been broken and the foundation 
laid for an extensive addition 
here to the Kabin Koach Co. The 
addition, according to Hugh 
Nickerson, president, will be 
largely devoted to the manufac- 
ture of Kommercial Koaches. 

The plant will be completely 
equipped with modern and ad- 
vanced facilities to insure in- 
creased production — efficiency, 
Nickerson said. A large sales 
volume, both on passenger and 
commercial coaches, has neces- 
sitated the rapid completion of 
this enlarged floor space and in- 
stallation of additional ma- 
chinery. 








New All-Steel «‘Stream-Lite” Line 


Three Model Sizes Listed 
By General Body Corp. 


DETROIT.— One of America’s 
newest automobile passenger| 
trailers came off the assembly 
line here June 29, marking the} 
beginning of production in the| 
plant of the General Body Corp., | 
of which H. Jay Hayes, a pioneer | 
manufacturer of steel bodies for 
motor cars, is president. 

The new trailer, which will be 
manufactured in three sizes, is to | 
be marketed under the trade} 
name of “Stream-Lite,” a name 
reflecting the streamlining of the | 
all-welded steel coach and its light 
weight in proportion to size. 

The unit just off the new com-| 
pany’s assembly line is 17 feet 
long, the first of three models 
that will be produced. It is com- 
pletely decorated, furnished and 
equipped for the road. 

“Stream-Lite” is completely 
streamlined, thus harmonizing 
with the line of modern motor 
cars. Interior furnishings and 
decorations are comparable to 
those in fine homes. Behind its 
steel exterior a five-point system 
of insulation effectively blocks the 
passage of heat or cold. 

The body of the new trailer is 
mounted on a type of chassis that 
has proved its worth in millions 
of automobiles. The all-metal ex- 
terior includes a roof made by 
die stampings, and its lacquered 
surface exhibits the depth and 
luster of automobile bodies. 

Rounded Windows New 

The “Stream-Lite” uses win- 
dows in a manner novel to the 
trailer industry. The result is a 
distinctively attractive exterior, | 
and a well lighted and airy in-| 
terior. The windows, each 14% 
inches from top to bottom, run 
around the front and rear of the 
coach, leaving only 52 feet of un- 
broken wall space in the middle 
of each side. Curved plate glass 
is used in eight windows, the first 
use of curved glass windows in 
the history of trailer building. 

Windows are raised or lowered | 
by handle-type mechanisms 
mounted inside the coach. Water | 
drain sumps are provided inside} 
the wall under the window open- | 
ings. 

Executives of the General Body 
Corp. assert their new product has | 
one of the strongest and lightest 
chassis frames in the industry. It 
is of the box and tubular type. | 
The two longitudinal pieces of 
one-eighth inch steel are 1% by 3 
inches. The five cross members | 
are of 154 inch tubular steel, | 
equipped with outriggers. 

The tires and axle are over- 
size, the safety hitch is of the 
most advanced design and Bendix | 
vacuum brakes are standard 
equipment. The safety hitch is so 
designed that it is impossible -to 
detach the trailer from the tow- 
ing car until the parking wheel, | 
which is an integral part of the| 
coupler, has been lowered into 
proper position to support the} 
front end of the trailer. The 
weight on the hitch is 250 pounds. } 





|form comfortable seats in the 


| by bronze screens of 16 mesh, 


| screens in this position, window 
| glass can be cleaned conveniently. 
° 


| the burner cups. A pipe and vent 


| Ample space for the storage of 
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Another feature of construction 


on which the “Stream-Lite” de- | 
signers lay great emphasis is the} 
complete insulation provided in| 


walls, top and floor. Pack insula- 


tion is used against the exterior | 
metal panels. This also deadens | 


sound. 


The body frame is insulated to| 
| prevent contact between the ex- 


terior metal panel and the frame, 
and to reduce the probability of 
noise originating from friction be- 
tween panel and frame. 

The third insulation step is the 


|air space between the pack in-| 


sulation behind the exterior steel 
panels and the insulating ma- 
terial that backs the _ interior 
panels. 
Foil Insulation Used 
Foil insulation also is faced out 


on the inside of the trailer wall, | 


and the final insulation point is 
introduced in the trailer liner wall. 

The floor of the trailer is 
equally well protected against the 
seepage of heat and cold, involv- 
ing the use of outside insulating 
board, air space, and wood floor, 
covered with linoleum cemented 
over felt. 

No raw wood to absorb moisture 
is used in construction of the 
trailer. 

The interior of the trailer is 
furnished and equipped for the 
comfortable accommodation of 
four persons. Two double beds are 
provided, one in the front end of 
the trailer and the other in the 
rear. These are equipped with 
inner spring mattresses, which 
oromote restful sleep at night and 


daytime. The change from bed to 
veats is semi-automatic and ef- 
fortless, at the push of a button. 

The dining table, which folds 
into the wall, rises into position, 
fully braced, between two Pull- 
man type seats when another 
button is pressed. 

All windows are fully protected 


which are mounted on hinges. 
This arrangement permits the 
creens to be swung upward. With | 


Oven Type Stove 
The gasoline cooking stove in 
this unit has two burners as well 
as an oven. This type _ is 
equipped with safety drains under 


also are provided to carry away 
combustion and cooking fumes. | 


foodstuffs, dishes, kitchen utensils 
linen and clothing is supplied in 
kitchen and wardrobe cabinets. 

An ultra-modern motif is carried 
out in the interior decorations. 
The walls and cabinets are fin- 
ished in pastel shades, concealed 
hardware is used and all doors 
fit flush. Opaque curtains are used 
at the windows. 

The light fixtures have been 
p’aced carefully to provide plenty 


_ 


in Production 


L NEW GENERAL BODY all steel 17-foot model with its unique window treatment shown in exterior 
view above and interiors, both front and rear shown below. Note the novel treatment of the dinette as- 
sembly with its folding table. 





reading. Twenty-five watt bulbs, | 
oblong in shape and operating on| 
a six-volt circuit, are used. 

The ice box is large for a trailer| square feet. 
model, and it is a well manu-| pacity is estimated at 30 units a| the designer of the new trailer. 
factured refrigerating unit. 

The inside length of the trailer | 
is 16 feet and eight inches. It is 
six feet three inches wide and six 
feet 2% inches from floor to ceil-| ton, first vice-president; Frank | Lite” trailers had been in progress 





of light at proener places for 





LATEST ADDITION to the group of General Motors Truck prod- 
ucts is the “Trailabout,” a new GMC two-wheel commercial and gen- 
eral utility trailer of 1,000 pounds capacity which hitches either to 
passenger cars or trucks. Two body lengths and four body arrange- 
ments are provided. The Trailabout may be obtained either with or 
without springs. A folding support leg holds it in a horizontal po- 


sition when detached. 


| 


| day. 


its over-all height is 7%4 feet. 
The General Body Corp. plant 
|has a total floor area of 70,000| wide experience in the automo- 


Officers of the company, in ad- 
dition to Hayes, are Martin Men- 


manager is R. C. Reichel. All the 


| officers and Reichel have had 


The production ca-|tive industry. Estok Menton is 


with authorized capital stock of 
$225,000, was completed in April. 
| Development work on “Stream- 


| Organization of General Body, 


| Cesen, second vice-president; Es-| more than a year prior to an- 


The length of the trailer from| tok Menton, secretary, and W. S.| nouncement of formation of the 
coupler to bumper is 20 feet, and! Worcester, treasurer. The sales! company, officials said. 


Palace Dealers 
Are Breaking 
All Records! 


Join Up With a Winner! 


The_Year’s Smartest Buy! 


UF Fete 


Travel Coach 


WRITE 


for Distributor or 
Dealer Proposition! 


"THE amazing increase in the sales of Palace Travel 
Coaches during the first six months of 1937 is ir- 
refutable proof that the Palace has what it takes to 
make the public buy. There have been more Palace 
Coaches sold by trailer dealers this year than any 
other make. 


Today, trailerites want trailers with every home comfort 
—and, when they shop and compare, they find that 
the Palace gives them not only the maximum, but actu- 
ally gives them more for less money. 


Why be satisfied with the meagre profits from a slow- 
selling line when you could be tripling your sales and 


profits by handling the Palace? Send for booklet telling 
*“*How to Make Money Selling the Palace Travel Coach.”” 


Palace Travel Coach Corporation 
303 HEMPHILL ROAD - FLINT, MICHIGAN 
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industry Survey Shows Needs of Trailer Makers 


Engineers Seek Im proved 


Product at Reduced Cost 


(Continued from Page 1) 


terial would eliminate piecing on 
the side and the lower cost of 
cutting and laying would more 
than make up for the loss from 
waste it is believed by most of 
the engineers replying to the 
questionnaire. (Editor’s Note—On 
a recent trip east during which 
this question was taken up with 
two of the largest linoleum manu- 
facturers, each indicated a most 
helpful attitude toward producing 
this material, if the industry will 
make its needs known.) 

The manufacturers of leather- 
ette covered vehicles would like 


MODEL 


WORM DRIVE 


VENTILATOR 
ADJUSTER 


Not necessary to remove screen— 
just turn the knob. Worm drive 
assures smooth, positive action. 
Locks cover at any angle, or pulls 
it down tight to keep out rain. In 
use by leading trailer manufac- 
turers. Write for descriptive cir- 
cular and information. 


John S$. Gullborg Mfg. Co. 


4309 Ravenswood Ave. - Chicago, Ill. 


SPEED 


EVANETIAN 
BLINDS 


Asser trailer manufacturers 
and dealers know that trailer 
buyers are becoming more de- 
manding every day. They are 
insisting on the comfort and 
privacy of home, and they’re no 
longer satisfied with make-shift 
equipment. EVANETIAN 
BLINDS not only permit free 
access to cooling breezes, but 
shut out burning sun and pro- 
vide absolute privacy from pry- 
ing eyes. The blinds are easily 
raised and lowered, and the 
shutter angle is instantly adjust- 
able by a simple turn of the 
control knob. The exclusive 
Evanetian mechanism holds 
them firmly in place and pre- 
vents rattling. EVANETIAN 
BLINDS are made of the finest 
Port Orford cedar. They will 
mot rot or warp, and will last 
indefinitely. Available in four 
standard sizes to fit any trailer 
window, they greatly improve 
the appearance of any trailer. 
As a built-in feature or as 
an accessory, EVANETIAN 
BLINDS will stimulate sales 
and increase profits. Write for 
complete information —today. 
* 


EASY TO INSTALL! 


EVANS PRODUCTS COMPANY 
Trailer Specialties Section, Dept. 5 
Union Guardian Bidg. © Detroit, Mich. 








to have some textile maker pro- 
duce a material 60 to 65 inches 
wide so that the ceiling height 
could be arrived at without slit- 
ting the leather. This material 
also should be snag- and chip- 
proof, be free from water streak 
staining and be made in a suf- 
ficiently wide range of colors as 
to permit matching volume pro- 
duction car standard colors. 

All trailer manufacturers want 
a roofing sufficiently wide so that 
a complete roof can be produced 
in one piece of material without 
seams. Telescopic heating and 
cooking stove roof jacks of more 
pleasing design and made from 
rust-proof material are also 
among the items that seem to be 
much in need. 


In fact, the rust-proofing of 
metal items such as window 
frames, wheel housings, mould- 
ings (when not made of alumi- 
num or other non-corrosive ma- 
terial), roof jacks and ventila- 
tors, cooking stove ventilators, 
and metal corner pieces seems to 
be one of the next improvement 
steps to protect finish and ap- 
pearance. 


Proper electrical units are still 
in the offing according to the 
engineers’ requests. Among the 
items enumerated in several let- 
ters were small inxpensive but 
safe fuse boxes with fuse holders 
that will not let the fuses jar 
loose, outlet boxes that will take 
armored cable and yet be flush 
with a 1%-inch wall, water tight 
and flush receptacles with close 
fitting attached cover for receiv- 
ing the electrical inlet wire when 
camped and inexpensive tube 
lights for the galley compartment 
and bath. 

Wheels built to take the severe 
use of trailer travel, with studs 


| that will not let the holding nuts 


work loose, but with rims to take 
the new large size tires, universal 
hubs and brake drums that will 
accommodate both electric and 
vacuum brakes are also felt 


| needed. 


Many engineers are unquestion- 
ably on the still hunt for a better 
design and type hitch, one which 
will allow the same ease of 


| coupling as the automatic fifth 
| Wheel of the commercial trailer 


and which will be equipped with 
a landing leg and wheel which 











Salesman Claims 
Display Trailer 
Saved Business 


DETROIT.—How intelligent use 
of a commercial trailer brought a 
30-year-old business out of the red 
despite the depression was re- 
vealed here recently to K. M. 
Schaefer, Silver Dome _ general 
sales manager, by Dwight P. 
Child, a visitor at the plant. 

Child, who in the past five years 
has traveled over 200,000 trailer 
miles in the United States, mar- 
keting decorative lamps, _ told 
Schaefer that he had paid for his 
trailer out of profit within 10 
months after he purchased it. 

“The lamp business was pretty 
dull when I first bought my Silver 
Dome trailer back in 1932” Child 
said. “In fact, I was just about 
broke when the idea came to me 


AN INTERIOR OF SILVER DOME trailer used by D. P. Child as| to sell to retailers direct from a 
a mobile decorative lamp and lamp shade sales room. Trailer enables 
him to see 500 buyers every four months. 


will fold out of the way when not 
in use but which will be so simple 
and easy to operate that the most 
delicate woman will have no 
trouble parking the trailer. 

Beds are also felt to be very 
crude, especially when considered 
from the standpoint of year 
round use. It is felt that some- 
one will solve the problem of 
having full size beds with con- 
ventional mattresses but which 
can be folded away like an in-a- 
door bed when not in use for at 
least one of the beds, and a dav- 
enport that will come equipped 
with a continuous type mattress 
for the living room. Good beds 
are one of the outstanding sales 
features of any coach trailer and 
few engineers are proud or happy 
with their present type dinette 
assemblies. 

A flush type toilet that is both 
operative, absolutely odorless and 
yet priced within the range that 
will enable installation in all 
models is wanted. A simple and 
efficient hot water heater that 
takes up little room is in demand. 
A folding doorstep that will 
operate with the door would be a 
boon to the engineer. 

The market is evidently wide 
open for a head lining board that 
is finished on one side, is an ef- 
ficient insulatant and can be in- 
stalled in the finished state. 








Bender Reports 
Price Reductions 


ELYRIA, O.—Effective July 1, 
the Bender Body Co. has an- 
nounced a reduction in the retail 
prices of all Bender Travel Man- 
sions. Reductions will amount up 
to $180, the announcement said. 

The new prices have been 
brought about by increased sales, 
the addition of dealers and dis- 
tributors, and greater quantity 
purchases of materials Bender of- 
ficials stated. 


Covered Wagon Leads 


In Road Units in ’36 


MT. CLEMENS, Mich. — The 
Covered Wagon Co. produced 42 
per cent in dollars, and 36 per 
cent in number of units of all 
factory-made trailers on the road 
in 1936, according to figures of 
the U. S. census bureau. 

Based on the special survey on 
factory sales of automobile trail- 
ers in 1936, built by the 201 trailer 
coach manufacturers, deemed by 
the government worthy of being 
known as trailer makers, the 
Covered Wagon Co. claims re- 
sponsibility for nearly one out of 
every three trailers on the road 
that year. 


NATIONAL 


16-18-20 FOOT SIZES 
INSIDE MEASUREMENTS 


SOD Up 


r.0O. B. 


Factory 


The National Trailer Co. now offers the best in a trailer 
franchise because of 


Ist.—A liberal and broad dealer policy. 
2nd.—A quality trailer at prices that sell them. 
3rd.—New features in advance of the field. 

4th.—A sales promotion & selling plan to assist dealers. 


NATIONAL TRAILER COMPANY 
HUNTINGTON, INDIANA 


MILO E. MILLER, General Manager 


| 





trailer, where I could have my 
full stock of lamps on display at 
all times, without the need of 
renting a hotel sample room to 
house my goods. 

“Now I have 500 active accounts 
representing over 4,000 buyers. I 
am able to contact these 500 ac- 
counts in the south and south- 
western territory four times a 
year, with a minimum of expense 
and worry. 

“TI would use a trailer, after my 
experience, for any kind of sales 
work that required a man to be 
on the road continuously with any 
line of goods that demands room 
for display. I found it easy at all 
times to find parking space con- 
venient to the retail centers in the 
many towns where I called. 

“The trailer had many advan- 
tages over hotel rooms. I found 
that I did not need a phone con- 
nection. Its absence was even a 
help to me, as I was relieved of 
all annoyance from. telephone 
calls while I was interviewing 
prospects. My locations were ac- 
cessible to buyers and the nov- 
elty of the display in a trailer was 
itself responsible for attracting 
new prospects. I had all my lamps 
attractively displayed close at 
hand while I was talking to pros- 
pects. I did not have to leave my 
headquarters to take them to a 
display room some distance away. 
The goods were right at hand and 
the walls and shelves of the trail- 
er made arrangement easy, where 
hundreds of lamps could be seen 
to advantage.” 

His sales, Childs said, have 
mounted every year since he first 
used a trailer. So far this year he 
reports an increase of more than 
50 per cent over 1936. 

“After 32 years in the lamp 
business and trying every new de- 
velopment in sales technique, I 
can say that the trailer has more 
than met every expectation,” he 
said. 

Although his trips have taken 
him through all sections of the 
United States over some of the 
roughest kinds of roads, Child 
says he has not lost any lamps due 
to breakage. After some minor al- 
terations at the factory, he plans 
to resume his summer and fall 
sales trip. 


Pioneer Now Located 


At Wayland, New York 
WAYLAND, N. Y.—Now lo- 
cated at its new factory here, the 
Pioneer Trailer Co., formerly of 
Grand Rapids, Mich., is celebrat- 
ing the beginning of its fourth 
year in the manufacture of house 
trailers. 

Wayland is an ideal location 
for Pioneer, according to Walter 
I. Bergman, general manager. 
Carlton W. Kimball is general 
sales manager. Dr. Harold W. 
Trott, of Hemlock, N. Y., is 
financial director of the company. 


Recent months have shown an in- 
creasing demand for trailers in ex-~ 
port. Continental buyers, however, 
demand that the trailer be sent 
knocked down to save shipping cost. 





Says Most Trailer Dealers 
Don’t Give Pro per Service 


BOSTON. — A firm believer in 
the house trailer as “a portable, 
comfortable summer cottage,” J. 
P. Calloway, president of The Cal- 
loway Associates, Boston advertis- 
ing agency, writing in the June- 
July issue of the agency’s house 
organ, makes a number of inter- 
esting comments about his ex- 
perience with trailers. 

Declaring that “the average 
trailer dealer knows more about 
umbrella mending than he does 
about trailers—and the truth is 
not in him,” Calloway asserts that 
about 90 per cent of the hitches 
put on by dealers are not properly 
engineered or installed. 

“The hitch should be an exten- 
sion of a draw bar reaching under 
the car to a special built-in cross 
member over the rear axle and 
supported by attaching to at least 
one other cross member,” Callo- 
way writes. “It must be of proper 
height and exactly centered. 

“‘How’s your hitch?’ is an im- 
portant question. 

“Last Saturday, the writer drove 
from the Auto Cruiser factory at 
Baltimore, through Camden, Pu- 
laski Highway, over George Wash- 
ington bridge, through the Bronx 
and over Route 1 to Boston, pull- 
ing a 21-foot Auto Cruiser weigh- 
ing 3,200 pounds. The Bronx on 
Saturday afternoon is a busy place 
and the Legion parade in New 
Haven didn’t help any. The trip 
of something over 400 miles was 
made easily and with better than 
30 miles an hour average speed. 

“The house trailer is a practical 
traveling home for a family of 
two adults and possibly, but not 
advisedly, a couple of children. It 
is not a portable hotel or a club 
car for aunts, uncles, a dozen chil- 
dren and the folks next door. The 
trailer is practical when parking 
time represents about 75 per cent 
of total time of trip. The trailer 
is not a pleasure for one-night 
stands on a time-limited trancon- 
tinental run. 


myself and wife—in 
two separate sleeping 
ments, comfortable and well ven- 
tilated, and we do not sleep with 
our feet in the kitchen sink. We 
carry bottled gas for cooking, 
heating and hot-water 
Our water system is operated by 
air pressure; our shower bath has 
hot or cold running water; 
toilet is water-sealed above a 
chemical tank and has no odor 


New Heater Built 
By International 


ST. LOUIS.—A cabinet 


new 


model trailer heater, oil burning, Bactory-to-You’ 


and designed to radiate as well | 


as circulate 
heat, 
announced here 
by the Interna- 
tional Oil Bur- 
ner Co. 
heater 
x30 in dimen- 
sions. 


three gallon oil 
tank, and is 
finished in 
either black or 
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Boston Ad Man Answers “How’s Your Hitch” Story 


whatsoever; we use ice for re- 
frigeration and have avoided the 
excessive weight and complica- 
tions of mechanical refrigeration. 
The interior of our trailer is a 
thing of beauty and a joy forever 
—mahogany throughout, deep in- 
ner-spring divans upholstered in 
blue, chormium sink and drain 
board— it’s a fine little vacation 
home and it isn’t what Mr. Kel- 





land says trailer are. 


“We probably have had a little 
more experience than Mr. Kel- 
land in trailer travel—but not the 
kind of experience he _ writes 
about. Over mountains, gravel 
roads, humps and bumps we have 
never had a blow-out or puncture 
of the trailer tires. Our wheels 
haven’t caved in, our hitch holds 
safely. When trailer troubles 
cause us to weld the wheel to the 
axle—we are going to stay in one 
place and not attempt ‘the ob- 
viously impossible trailing on- 
ward. 

“Some people like  trailers— 
some don’t. One man goes fishing 
and another man reads a book. 
The fisherman would consider 
spending a beautiful June day 
reading a book on a hotel porch 
a waste of life’s opportunity—and 
the book reader may not care for 
fish. Trailers are for those who 
like them.” 


National Expands; 
Names 7 Dealers 


HUNTINGTON, Ind.—In less 
than 30 days from the time Milo | 
E. Miller organized the National | 
Trailer Co. here it was necessary 
to arrange for additions to the 
company’s floor space, already 
over 50,000 square feet, according | 
to E. G. Mann, sales manager. 


Mann declared that the news of 





| the organization of the new com- 
| pany, announced about June 1, is 
“My trailer was purchased for| bringing a flood of applications 
it we have}! 
compart- | 


for dealer and distributor terri- 
tories. 


Selling agreements have been 


| arranged with the following: 


|Sherman Sales 


supply. | 
7? | Tenn.; 


our | 
& Battery Co., 


has been | 


The| 


is 12x16 | the Monarch Coach Co. here has 


| side furnishings and finishings at | 


brown baked-on | 


crakalax. 


The | 


heater draws air | 


from underneath the 
Lighted by match, it 
less. A safety valve maintains the 


vehicle. | 


is wick-| vails as well as all uprights are | 


fuel level whether the trailer is| 


moving or not. 


Adds Elear 1 Eine 


CHICAGO.—Fred Huyck, dis- 


a chassis-equipped shells, with un-| 


Wampus Trailer Sales, Detroit: 
Co., Cleveland; 
Tri-State Trailer Corp., Memphis, 
Tibbles Trailer Mart, Ft. 
Wayne, Ind.; Dayton Trailer 
Mart, Dayton, Ohio; Central Tire 
Des Moines, Ia., 
and Harry S. Short Sales and 
Service, Peoria, II. 

“Many others are being ar- 
ranged and will be announced as 
they are completed,” Mann said. 
“Production is being stepped up 
as rapidly as the demand is in- 
creasing.” 


Line Is Offered 


ELKHART, Ind. — Advertising | 
“buy directly from the factory | 
and save dealer’s commission,” 
announced a line of complete} 


finished interiors, to list at $259. 
Buyers are urged to install in-| 





home, thus effecting certain sav- 
ings, the announcement states. 
Framework, according to the | 
announced specifications, is of 
vertical grain fir, angle braced. | 
Lower, upper and middle belt line | 


one continuous piece, mortised, 
the specifications state. Frame-| 
work is anchored to sway-safe | 
steel chassis in conjunction with 


|} oak sills running full length of 


tributor for Palace Coach, has just | 


added the Elcar 
tory, 
commercial trailer types. Huyck, 
who once held the world motorcycle 
speed record, is one of the pioneers 
in Chicago as a trailer distributor. 


line in this terri- | 
covering both passenger and | 


trailer. 


Travel Trailer Moves | 
NEW YORK.—tTravel Trailer | 
Corp. has moved to 4076 Boston 


Post Road, Bronx, according to S. 
A. Burns, secretary. 


| farm 





PALACE CHIEF ENGINEER, 
G. V. Smith, demonstrates how 
easy it is to keep a leatherette- 
covered trailer looking bright and 
clean with a cleaner polish mauve 
to do this work. 
Palace Provides Quart 

Of Cleaner With Models 

MT. CLEMENS, Mich. — Great 
Lakes Chemical Co. is now pro- 
viding Palace Travel Coach Corp. 
of Flint with quart cans of 
Trailer Glo leatherette cleaner 
polish, one can being placed in 
every Palace Coach before it 
leaves the factory, according to 
E. H. Moss, Great Lakes vice- 
president of sales. 

This policy, to be continued in- 
definitely, was adopted by the 
company in co-operation with a 
campaign soon to be inaugurated 
by Palace Coach for the purpose 
of giving trailer owners proper 
slants on the care of artificial 
leather fabrics, Moss said. 


Trailers Aid Supervisor 


Of Huge Farm Acreage 
GLENDALE, O.—Adding to the 


|rapidly swelling list of problems 
| met by the utilization of coach 
local | 


trailers, W. P. Mathews, 
supervisor, has adopted 
trailers as a means of covering 
the 6,000 
under his direction. 


Supervising the famous Opeka- | 


sit dairy farms, which are spread 
over six counties in this section 
of southwestern Ohio, has been 
made a more reasonable task by 
a specially-built Bender, equipped 
to accommodate six people. An- 
other Bender, designed as a mo- 
bile roadside stand, serves to 
answer many major marketing 
problems, Mathews said. 

Gets Dealer Franchise 

VANCOUVER, B. C.—John Chris- 
tie has been appointed dealer on 
Vancouver Island, B. C., for the 


Canadian Hayes Motor Homes and 
commercial display trailers, accord- 


ing to A. A. Meneley, of the trailer | 


division of Canadian Top & Body 
Corp., Tilbury, Ont. 


Five different types of metal are 


| now being used in trailer construc- 
| tion. These include sheet aluminum, 
steel | 
panels, plymetal and 20-gauge metal | 


automotive steel sheets, sheet 


over plywood. 


SOL GLO 


‘OIL HEATERS 
FOR TRAILERS 


Air conditioned circulating 
heat. No smoke, carbon or 
fumes. Safe, clean, economi- 
cal. Burns cheap fuel oil or 
kerosene. Size, 10x 13x 24 in. 
Attractive walnut baked en- 
amel crackle finish. Used by 
largest manufacturers, 


List Price, $20 


TRAILER EQUIPMENT 
MFG. COMPANY 
ELKHART - __ INDIANA 





acres of land that are 





Merchant Uses Trailer 


To Reach Trading Area | 


POTTSVILLE, Pa.—In an ef- 
fort to increase business, Hum- 
mel’s furniture store has organ- 
ized a home service division here 
to sell refrigerators, ranges, ra- 
dios, washers, vacuum cleaners 
and other electrical appliances 


throughout its trade area, via a| 


trailer. 

The vicinity around Pottsville 
is known for its coal mines. The 
scattering of the mines over a 
wide territory necessitates some 
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|means of either bringing pros- 
pects to the furniture store or 
taking the store to them. O. Lee 
Hummel, owner of the store, de- 
cided a trailer would be the ideal 
method of contacting not only the 
miners but surrounding towns. 
|“‘There is no question,” Hummel 
|said, “that taking merchandise 
directly to the prospects frequent- 
ly results in closing the sale 
| where it would be impossible to 
| do so with catalogs and pictures. 
| The trailer has brought us a great 
| quantity of business.” 


Completely Insulated 


PRICE 


RANGE $395 to $895 


Inside Dimensions 14 to 20 feet 


Choice Dealer Franchises Available 


HARRIS CARAVAN 
COACH COMPANY 


ELKHART, INDIANA 


Old lind 
HORSE TRAILER 


But 
In a constantly increas- 


“BRAKES—ELECTRIC, 


Brakes weren’t necessary in 


watch specifications for 1937 Trailers. 
you'll see 


ing number of cases, 


STANDARD.” 


“following the ponies.” 


The fact is that the fast-stepping Trailer Industry has adopted 


the 


WARNER ELECTRIC BRAKE. 


There has probably 


never been another such case—where so many manufacturers 
in an industry have given any one part such universal approval. 


Warner Electric Brakes DO 
additions to the car motor. 


NOT require any changes or 
Only a wire attachment to the 


auto battery is required to operate these brakes and their 
operation takes about as much current as a tail light. 

The Warner power unit is self-contained within the brake 
drum and the installation is complete on the trailer. 

Warner Electric Brakes are the most satisfactory from every 
standpoint—for you to install and for the trailer coach owner 


to operate. 
will. 


Standardize on them for greater sales and good 


WARNER ELECTRIC BRAKE MFG. CO. 
BELOIT, WISCONSIN 


Factory Representative: 3087 W. Grand Blvd. 
DETROIT, MICH. 


Uy, ER 


% 
gw 


The Only Power Brakes Designed Expressly for Trailers 
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Rental Service Inaugu 


Trailers to Be Attached i 
To Tourists’ Own Motor Cars 


MT. CLEMENS, Mich.—Visitors| handle the trailer rental plan. All ||| 
to national parks will be able to| that will be necessary for them to ||| 


make a trailer trip through them 
this summer. Under a new rental 
plan, trailers will be available at 
Yellowstone, Grand Tetons and 
Glacier National Parks. 

Tourists will be able to drive in 
their own cars to the parks, stop 
at the terminals, have trailer 


couplings installed on their cars| 


FIRST TEN OF FLEET of 50 Covered Wagons to be used by | 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


a 
| 


| do will be to buy groceries. Trail- 


|ers will be equipped with linen, | 
| towels, bedding, dishware, table | 


| silver and utensils, Hayden said. 
Terminals of the company are 
| located at or near the entrances | 


|to the national parks at Billings, ||| 


Mont.; Cody, Wyo.; Jackson Hole, 
| Wyo.; 


. + . | 
Western Travelways Service in rental service at National Parks. | 


These trailers are to be hooked onto tourists’ own cars. 


and rent trailers to live in while} 
following park trails, according | 
to Dudley Hayden, of Western | 
Trailways Service, organized to} 


Trailer Driveaways 
Made With New Cars | 


DETROIT.—Reflecting the mu- 
tual interests of the motor car 
and trailer industries, many 
trailer dealers are making their 
driveaways with new cars pur- 
chased in Detroit. 

Al Huffington, of the Silver 
Dome Texas Co., San Antonio, re- 
cently drove away $10,000 worth 
of new Silver Domes, towed be- 
hind a fleet of new cars. Hitches, 
power brakes and light connec- 
tions were installed at the factory 
here. 


St. Mary’s, Mont.; and Belton, | 
Mont. The terminals will serve! 
not only as service points for| 
rental trailers, but will also be| 
equipped as trailer parks for tour- | 
ists traveling in their own trail-| 
ers. Independent power-plants for | 
electric lighting and fans have} 
been installed in the trailers and 
radios are available, if desired. | 
On completion of trips through} 
the parks, the trailer may be un-| 
hooked at any terminal and left} 
there. 

Western Trailways Service has 
ordered 50 Covered Wagon trail- 
ers for the national parks, of 
which the first 20 units have been 
delivered by the Robert C. Crist 
Co., Chicago, distributor for the 
company. 


Seminole Offers Dealers and Trailer Manufacturers 
an All Steel Shell for Custom Finishing 


HerZim window and screen assemblies are used on 


Fill out your line with this all steel 
21 foot Seminole Coach—finish the in- 
teriors yourself—inside body 19 9” 
long, 6 8” wide, 6’ 3” high—super 
strong steel body framing, sheet steel 
exteriors—priced from $595.00 stand- 
ard to $895.00 interiors finished to 
order, deluxe completely finished, 
$1095.00. 

Write for special dealer, manufacturer 
proposition. 


SEMINOLE COACH COMPANY 


4 NOVI, MICHIGAN 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 


West Yellowstone, Mont.; ||| 
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Agent Cashing In 


On Trailer Item 
CHEYENNE, Wyo.—A 
Cheyenne agent for traffic 
liability has cashed in on 
the growth of trailer sales 
this year by calling the at- 
tention of trailer owners to 
the fact that the ordinary 
| liability policy not only 
does not cover a trailer at- 
tached to a car of the policy 
holder, but the operation of 
a car with a trailer at- 
tached invalidates the pol- 
icy on the car as of the 
time it is operated with the 
trailer attached. 

Extension of the car lia- 
bility policy to cover car- 
and-trailer may be obtained 
at a nominal additional 
cost, and the agent’s ex- 
planation usually made the 
sale. 











Folding ‘Trailer 
Granted Patent 


VANCOUVER, B. C.—Harry | 
Bell, 73-year-old retired plasterer | 
of Saskatoon, Sask., has invented | 
a new type of trailer, patent for | 
which has been accepted at Ot-| 
tawa. The main feature of the} 
new model is the fact that it is| 
collapsible. 

Closed down, the trailer is 5% 
feet high, and presents the ap- 


| pearance of an ordinary Saal 


lined vehicle such as is in com- 
mon use. When opened up, how-| 
ever, there is 6.4 feet of standing | 
room inside. By means of a| 
crank, the entire visible portion | 
| of the vehicle is raised, providing | 
a trailer the same 
several feet higher. Cupboards 
| are placed at the ends of the top 
section, leaving the floor space 
absolutely clear. 


The inventor claims that the 


| persons 


| cash. 


| nies in handling trailer paper, nor 
| any stricter terms than would be 
| effected, person for person, in the | 
| case of an individual buying a/| 
| motor car.” 


| president of the American Finance 


length, but | 


F inance Official Atawer 


Charges of 


rated in National Parks 


$ 
Discrimination 


(Continued from Page 1) 


that the dealer should shoulder | 
the responsibility for paying the| 


unpaid balance in the event that | 
the consumer fell down-on the 
contract. 

“In a sense, the buyer of a| 
individual. Some of them are} 
highly responsible and should be 
recognized as such, particularly 
those who use their trailers for | 
purposes of vacationing and are 
of means. Then, too, 
there are the firms who employ 
trailers in commercial service, 
but that class as a rule buys for 


“We have observed no change 
in policy among finance compa- 


| trailer should be treated as an| period, 





Fred V. Chew, executive vice- 


Conference, likewise discussed the 





subject frankly, saying: 
“There has been absolutely no | 
discrimination against trailer | 
buyers on the instalment plan. 
“Whatever tightening up there | 
has been in terms applies equally | 





| ea 


| 


raising and lowering feature pre- | 


vents sidesway and lowers wind 
resistance. It can be raised or 
lowered in two minutes. 


Quantity Sales 

MT. CLEMENS, Mich.— Proving 
that trailer coaches can be sold in 
quantities, G. R. Harris, Dayton, O., 
distributor for Covered Wagon, re- | 
ports sales of seven trailers on one 
Sunday afternoon early in April. 
Wagner Motor Co., Cedar Rapids, 
Ia., distributor, recently sold nine 
new Covered Wagons in one day. 
Reports are that it was a poor day 
for trailers. 


90 per cent of the 


trailers built in America today. They offer clear vision, without cross strips 
of metal to obscure the view. They are easily operated, positive in adjust- 


ment, waterproof and insert proof. 


They simplify 


because they are true to size and are easily installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


production problems 


HERRON-ZIMMERS MOULDING COMPANY 


3654-76 BEAUFAIT 


D 


ETROIT, MICHIGAN 


to motor car and trailer buyers. 
Here is the situation: The first 
six months of the selling year, 
meaning from November to May, 
are what we call the acquisition 
and the second six 
months, in the midst of which we 


| now find ourselves, are the liqui- 


dation period. 

“Quite naturally, under such 
conditions, the tendency is to 
tighten up all along the line. 
Furthermore, sales normally fall 
off, so that efforts are placed 
more on the liquidation phase of 
paper previously taken in. 


“In my opinion, motor cars re- 
main more of an all-year selling 
proposition than trailers, but in 
both cases, due to seasonal in- 
fluences, there is a move toward 
improving terms through increas- 


| ing the down payment and short- 


ening the number of months in 
which to pay. Whatever tighten- 
ing up has developed covers auto- 
mobile and trailer terms alike 
and is not caused by any policy 
among finance companies to be- 


| little the importance of the trailer 


business and the retail sales 


made by that industry.” 


| FLEET OF THIRTY-FIVE ALMA trailers in the driveaway yard of 
| the Alma Trailer Co. awaiting the group of Michigan dealers who took 
delivery on them June 30. The Alma Trailer Co. owns the plant for- 


that industry. 


San Antonio OK’s 
New Trailer Act 


SAN ANTONIO, Tex.—The city 
commission has unanimously 
| passed an ordinance governing 
|trailer camps after including 
| modifications designed to meet 
| objections of the city’s trailer 
|}camp operators. Mayor C. K. 
Quinn expressed doubts, however, 
| whether the changes would satis- 
| fy all owners. 

The changes, made with the 
approval of the city department 
and the city sanitary engineer, 
were intended to loosen the or- 
dinance’s_ regulations, attacked 


Sales Appeal 


The smart style and beauty, 
exclusive features and _ the 
sturdy construction found in 
Vagabond Coaches command 
instant interest. The Sales Ap- 
peal is immediate and a closer 
inspection proves conclusive 
as to Vagabond excellence 
and superior value. 


Write for Open Territory 


VAGABOND COACH MFG. CO. 


509 Grand River Ave. New Hudson, Mich. 





| merly occupied by the Republic Truck Co., one of the early leaders in 


as “too stringent” by several 


trailer camp operators. 


Each operator will be required 
to pay a $10 fee on ais first two 
units and $1 for each additional 
available space a year to cover 
inspection costs, instead of the 
original $25 and $2.50 schedule. 

Other regulations in the ordi- 
nance, left unchanged, demand 
approval of a camp’s plan by the 
health department, provisions for 
garbage collections and sewage 
disposal, sanitary connections, 
adequate water supply, and a 
registry of guests. 


New Distributors Listed 


By Palace Travel Coach 


FLINT.—The appointment of 
F. S. Stillman, with headquarters 
in Portland, Me., as distributor 
for Maine and New Hampshire 
has been announced by Palace 
Travel Coach Corp. Althouse Mo- 
tor Co., of Salem, Ohio, has also 
been franchised as a distributor 
and the Wilmington Motor Car 
Co., of Wilmington, N. C., ap- 
pointed a factory dealer. 

Recently franchised as_ dis- 
tributor-dealers are: Beers Motor 
Co., Grand Haven, Michigan; 
Copelin Motor Co., Bismarck, N. 
D.; Kandt Motor Sales, Detroit 
Lakes, Minn., and West Motor 
Co., Monroe, La. 


Want Bigger Lot 


RICHMOND, Va. (UTPS).—The 
Tin Can Tourists say they need a 
100-acre lot for their next year’s 
convention at Tampa, Fla. Royal 
Chief C. C. McKnight expects 3,000 
trailers. In 1919 there were 22. 
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Is Seen in 


FLINT.—A wide-open oppor- 
tunity for forward-minded deal-| 
ers exists in the demand to be 
noted this summer for trailer 
rentals, according to B. R. Scheff, | 
vice-president in charge of sales | 
of Palace Travel Coach Corp. 

A growing number of families 
are interested in the idea of va- 
cation travel with a travel coach | 
or house trailer, but do not feel | 
disposed to invest in something 
costing $600 or more before first 
discovering what trailer travel is 
like, Scheff asserted. 

A number of Palace dealers | 
are reporting a rising demand for | 
rental units. Last year, to cite one | 


Peoria, Ia., Palace Coach distrib- | 
utors in central Iowa, operated 
a fleet of five rental units from| 
early May into November. These | 
were in commission over 80 per) 
cent of that period at a rental of | 
$30 per unit per week. The renter | 
supplied his car hitch and wiring, | 
while Reliance provided _ the} 
trailer license and _ insurance. | 
During July and August they | 
could have rented another five or| 
six units, had they been avail- 
able. Even after November, sev-| 
eral of these units were rented for | 
Florida trips. Until such time as 
a used trailer market develops, 
there will be ample demand for 
rentals to be met. 

Distributors in such centers as} 
Chicago, New York and Detroit | 
all report a steady and increasing 


— poe 





|}one should have been 
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New Dealer Income Source 


Rental Units 


demand for rentals this year. 
Frank McDonald, Palace distrib- 
utor in Detroit, reports that he 
could rent a dozen units 


on 


in many 


at the| 
present time, if such were avail- | 
able. A large percentage of rent-| 
| ers return thoroughly “sold” 
this method of travel and vaca-| 
| tioning and 


instances | 


buy as a result of their experi-| 


ence. One large distributor in 
Chicago, who was alert in sensing 


this rental opportunity, offers the | 


renters the option of buying the 


units after they have made a trip | 


with it with the _ rental 
credited on the selling price. 


paid 


It seems reasonable to believe, | 
instance, Reliance Motor Co., of | Scheff concluded, that through an | 


mnt 


ee eto 


is 


| equipped with a projection booth for presenting outdoor movies and 
a high velocity public address system. The safety program was 


launched last year. 


expansion in trailer rentals many | 


new converts to trailer travel will 
be secured, thus becoming an 
important factor in developing 
the consumer market. 


Denver Parks Bar 


Trailer Campers | 


DENVER.—Until the city can | 
establish adequate trailer camps | 


in the Denver mountain parks, 
provided it should appear advis- 
able to do so, trailers will be pro- 
hibited from stopping in the 


| parks, George E. Cranmer, man- 


ager of parks and improvements, 
said this week. 
He said he had received several 


complaints from trailer owners. | 


While expressing regret that any- 


|ienced, Cranmer explained that 


| at present the parks have no san- | 


|itary facilities to adapt them to 


|} use by 
| facilities 


| watershed will 


trailers, and until such 
can be provided, the 
policy of the parks department in 
vigorously policing the Denver 


| camps. 


| problem has been receiving at- | 


He added, however, that the 


| tention, and an ordinance to reg- 
| ulate trailer travel in the parks 


has been drawn up for presenta- 

tion to the city council. 
Cranmer pointed out that at 

present trailers may stop in any 


| one of a number of places in the 


Denver city limits and added that 
he believes the city administra- 
tion should wait at least two 
years, to discover the probable 


| extent of trailer traffic before 


ATWOOD VACUUM Machine 
Co. announce a new caster wheel | 
parking jack based on a new 
principle. The jack is made from 
pressed steel stampings and the 
lift action is obtained by a double 
worm operating two worm gears 
in opposite directions. Said to 
lift one inch with every five turns 
of the jack handle. 


making final plans to establish 
special locations for them. 


Sells Hayes Trailers 
TOLEDO.—G. A. Phillips, Inc., is 
the distributor for northwestern 
Ohio and southern Michigan for the 
Hayes trailer. Phillips has been in 
the automotive business for the past 
16 years. 





AXLES— SPRINGS 
RUNNING GEAR PARTS 


ENGINEERED 


BY LIGGETT 


SINCE - 1880 


LIGGETT SPRING & AXLE COMPANY 
COACH TRAILER DIVISION 
3087 West Grand Boulevard, Detroit, Michigan 
FACTORY: MONONGAHELA, PENNA. 


inconven- | 


| there was 


preclude trailer | 


ELKHART, Ind.—Wind tunnels 
and various artificial weather 
tests were gone one better here 
recently when 40 Schult trailers 
on the factory drive-away lot 


were subjected to the onslaught | 


reaching hurricane 
During the storm, 


|}of a storm 
| proportions. 


| which caused several millions of | 


dollars damage in this area and 
| flooded the ground floor of the 
| Schult factory, much concern was 


| trailers in the unprotected yard. 


After the storm, however, a 
| complete check was made of the 
interior of each of the 40 trailers 
in the drive-away lot. It was 
found that despite the fact that 
absolutely no protec- 
tion from trees or buildings and 
that the trailers bore the whole 
brunt of the wind and rain, there 
| was not a bit of moisture in any 
one of them. The storm showed 
that improved design has over- 
come many of the difficulties of 
resisting wind and rain which has 
presented such a problem in trail- 
| er construction. 

Much attention has been given 
by Schult engineers to the matter 
of weather-proofing and moisture- 
proofing its trailers. A complete 
inner lining shield of creosoted 
wood is designed to protect the 
owner from damp weather. This 
is particularly valuable around 
lakes where the moisture is heavy 
and around the seashore where 
the salt water is such a menace 
to some types of construction. This 
problem is_ entirely eliminated 
through the creosote treated shield 
which goes on over the steel 
chassis and surrounds the entire 
trailer. This treatment protects 


Real Storm Provides 
| Trailer Weather Test 


the trailer from termites. 

Clothes closets are also dust- 
proofed in order to keep clothes 
scrupulously clean. except for 
| this feature cleaning bills would 
be high, particularly in dusty re- 
| gions. When clothes are put in a 
modern trailer closet they 
| protected and kept as clean 
| they would be at home. 


| 
| 


as 


expressed over the safety of the|J 


15 
Bender Trailers 


Aid Ohio Safety 


Council Drive 


ELYRIA.—The Ohio state safety 


' council is demonstrating highway 


UTILIZED BY OHIO’S STATE SAFETY council to promote high- | 
| way safety throughout the state, this Bender Travel Mansion 


safety helps to motorists and 
pedestrians throughout the state 
by means of a Bender All-Steel 
Travel Mansion. The Bender 
trailer is said to provide con- 
venient and comfortable living 
facilities, as well as ample storage 
accommodations for the equip- 
ment used in this campaign. 


The program, launched last 
year, calls for the elimination of 
all hazards causing preventable 
highway fatalities, by means of 
outdoor movie shows projected 
from the trailer, featuring drama, 
thrills and safety lessons employ- 
ing the use of technicolor and 
high velocity public address 
system. 

Carl Logan Smith, secretary of 


| the safety council, stated recently 


| that 


are | 


this campaign was also a 
real test for stamina, body con- 
struction and dependability of the 
Bender trailer. “It is equipped 
with power vacuum safety brakes, 
all-steel body construction, sound- 
proof insulation, and most of the 
modern conveniences and facili- 
ties of an _ efficient four-room 
apartment. Ample storage and 
cabinet space is a real necessity 
to the men engaged in this great 
enterprise.” 


TRAVELCAR 
CARRIES ON! 


Starts Rebuilding While Ashes Are Still Hot... 
Trailer Construction Continues 
in Temporary Quarters 


Although fire on the night of July 7 destroyed the new 
factory of Travelcar Company, Detroit, on Thursday 
morning, July 8, workers began clearing away the debris 
for the reconstruction. The same day temporary quarters 
were secured for continuing the completion of orders on 
hand. Full production will be resumed on Wednesday, 
July 14, and there will be practically no interruption of 


business or deliveries. 


14 Models: $425 to $1850, f.o.b. Detroit 
Dealers Write 


Knee- 
Acting 
Whee Is 


Bridge-Trves 
\re-Welded 


Steel Frame 


r 


19408 W. 8 Mile Road, Detroit, Mich. 


Serving the Trailer 
Industry Exclusively! 


Marvel Trailer Parts Company is now providing couplers, 
lifting devices, window assemblies and many other parts 
for the trailer builder. Marvel devotes itself to the trailer 
field exclusively. As a pioneer in the trailer parts business 
the Marvel Line represents the latest in advanced engi- 
necring, gained from first hand knowledge of the require- 
ments of trailer production. 


WRITE FOR CATALOG 


Full information and prices on the full line. 


Coupling and Lifting Devices— 
' and 28, left, the most 


Nos. 27 


practical 


units on the 


itive, 
couple 


easy 


coupling 
I 


for trailers. Sealed, 
thrust bearing; free 


listing 
pos: 
un- 


and 
market. Safe, 
to couple or 


Also available with single 


and dual pneumatic wheels. 


Dual Pneumatic Lifting Device— 
The finest support yet developed 


ball-bearing 


swivel ac 


tion; ball-bearing spindle 


MARVEL TRAILER PARTS COMPANY 


CARL 


19036 CELESTINE AVENUE 





WAGNER, President 


DETROIT, 


MICHIGAN 





SWEEPS THE FIELD WITH THIS NEW SENSATIONALLY PRICED 


A NEW “‘SELL THEM WHAT THEY 
WANT’ SELLING PLAN OPENS UP 
A VAST MARKET WITH NEW DEALER 
PROFITS... 


@ Again Covered Wagon Scoops the Industry 
—this time with a revolutionary low-priced, 
quality-built job that is destined to carry 
trailer sales and trailer profits to a new all- 
time high! 

Think of it—a Covered Wagon at the remark- 
ably low price of $298 list—a Covered Wagon 
that will deliver complete almost every place 
in the country for well under $500. Talk about 
volume sales and volume profits—-here is a 
trailer that will bring thousands and thou- 
sands of prospects who wanted a low-priced 


trailer back into Covered Wagon showrooms 
will make it impractical for anyone to build 
his own trailer. Today there is nothing in the 
Industry tocompete with the New Pacemaker. 
Now, for the first time, the trailer buyer can 
buy what he wants—equip his trailer to suit 
himself. If he wants only one bed, he doesn’t 
have to buy two. He can select his equip- 
ment to meet his desires and demands, Here’s 
a new note in trailer merchandizing—one that 
is bound to be profitable for the dealer. 

The New Pacemakeris now in production and 
deliveries are being made to Covered Wagon 
dealers. It’s a NATURAL—and if the trailer 
franchise you now have isn’t showing you a 
profit or, if you want to get into the tra‘ler 
business, send the coupon for complete details. 
Don’t delay—get the Covered Wagon Franchise 
in your territory before someone beats you to it! 


F. 0. B. FACTORY 
(UNFURNISHED) 


COMPLETELY 
EQUIPPED... 


Besides the tow bar, jack, window screens, 
wiring, 110-volt outlets, light fixtures and 
floor coverings, included in the base price, 
the NEW PACEMAKER can be equipped 
wit the following factory built furnishings 
to sell at a delivered price of only $375, 
Mt. Clemens, Michigan. All or any part 
of this equipment may be specified with price 
allowances as follows: 
Icebox and Sink Cabinet. $27.50 
10-Gal. Water Tank and 
Pump . 8.50 
Lower Cookstove Cabinet 6.00 
Front Wardrobe Cabinet 10.00 
Rear Cove Cabinet 
Rear Bed (Sleeps 2) and 
Table 
3.50 
Extra equipment available at attractive prices 


for those desir’nz additional furnishings to 
match their needs. 


America’s Finest Low-Priced Trailers 
for. Touring, Housing and 
Commercial Display 


Use This Coupon for Full Dealer Informatw.. : 


COVERED WAGON COMPANY 


600 Cass Avenue 


Mount Clemens, Michigan 


Gentlemen: 


I want more facts about the money-making possibilities offered by Covered 


Wagon Trailer Homes. 


ie 


IN scscicnipcnatiaeae 
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the Industry 


Seasonal Decline With Week’s Total 114,138; 


Ford Closing this Week-End Will Cut Output To 90,000 a Week; May 
Car Sales 391,697; June Seen 325,000; May Truck Sales 65,857 Units 


A slight seasonal easing of production 
pace is expected this week, bringing the 
total output to approximately 114,138 cars 
and trucks, as compared with a revised 
total of 98,408 for the previous abbreviated 
week, and 124,093 units for the week ended July 3. With 
several manufacturers tapering off, and Ford scheduled 
to halt operations from July 16 to Aug. 9, succeeding 
weekly production totals will probably drop to around 
the 90,000-mark, 


With Chevrolet still plowing into a backlog at a rate 
of about 6,000 units a day, the General Motors group will 
turn out about 49,770 units during the current week, 
according to ADN figures. Pontiac, which continues to 
hold second place behind Chevrolet in the GM group 
estimates, has 6,780 units scheduled for this week, with 


Output 
Shows 
Easing 


the other GM units producing in the following order: | 


Oldsmobile with 6,000; Buick with 5,790, and Cadillac- 
LaSalle with 1,200. 


A total of 21,851 cars are expected to be produced by 
the Ford group this week, according to ADN. Of this 
amount, Lincoln plans. 850. Ford closing July 16 will not 
affect such divisions as the blast furnaces, coke ovens, 
open hearth mill, and engineering departments, and on 
Aug. 8 the company plans resumption of a 6,000-a-day 
pace, officials report. 


With Plymouth leading the way with a projected 
11,040 cars, the Chrysler group should produce about 
24,340 units during the current week, according to ADN 
figures. Nearly 4,000 units above last week, this total 
exceeds the amount turned out a year ago by 2,790 cars 
and trucks. Dodge is expected to maintain its regular 
rate of 9,000, while Chrysler is scheduled for 2,200 units, 
and De Soto about 2,100. At this time last year Chrysler 
produced 1,100 units; Dodge, 9,000; De Soto, 950, and 
Plymouth, 10,500. 

Hudson-Terraplane, with 1,970 units planned for the 
current week, steps into first place among the inde- 
pendents, increasing its production from the 1,873 total 





last week. Nash-LaFayette will continue to move at a 
fast clip, projecting 1,920 cars for the current week, 
against last week’s 1,870, ADN estimates. Willys, in third 
place, plans 1,600 cars for the current week, against 
1,000 last week, when production was curtailed by a 
shortage of material caused by labor disturbances in the 
steel industry. Studebaker slacks a little from its 1,895 
of last week to schedule 1,328. Packard is expected to 
produce about 1,000 units; Graham, 320, and Cord, 40. The 
miscellaneous group, which includes trucks, should 
account for about 10,000, ADN estimates. 
7. * * 

Labor news along the automotive front is 
scarce this week with little expectation of 
outbursts between now and next fall. An- 
nouncement by Ford Motor Co., that it 
will close its plants beginning this week- 
end and remain closed until Aug. 9, is expected to halt 
union activities at the Ford plant at least temporarily. 
The setback which the CIO got in its tussle with steel 
seems to have put leaders in a more thoughtful mood 
and there has been a general decline in sporadic local 
disturbances which afflicted the industry earlier this 
year. The seasonal recession in production which is 
normal for this time of year is likely to make any large 


scale labor difficulty unprofitable in the immediate future. 
. ae * 


Labor 
Outlook 
Quiet 


With attendance at 1,050 dealers, setting 
a new high record, the 17th annual con- 
vention of the Pennsylvania Automotive 
Assn., was held here Monday and Tues- 
day. Dealer interest in this convention 
was heightened by the promise of a complete discussion 
of the new “Little NRA” for the automotive retailing in- 
dustry in the state. This law, which became effective 
July 1, sets up a licensing control over dealer operations 
in the state designed to provide a permanent relief from 
used car overallowances and to generally curb bad prac- 


Penna, 
Dealers 
Meeting 


Mid-Week Automotive News Bulletin 


AS OF NOON, 


TUESDAY, JULY 13 


Workers’ Dividends 


DEARBORN, Mich. — Around 
20,000 Ford Motor Co. employes 
will receive $400,000 shortly in 
semi-annual returns on savings 
in the Ford investment plan, the 
company announces. Employe 
savings total $13,300,000 on July 1, 
the largest since 1932. Savings 
and returns increased approxi- 
mately 20 per cent during the last 
year, the company stated. 


Resumes Operations 
TOLEDO. — Willys - Overland 
Motors, Inc., resumes operations 
on a full production basis after a 
temporary curtailment of output 
during the four working days of 
last week due to a shortage of 
material, according to David R. 
Wilson, president. The Toledo 
factory employs 4,500 men. 


Costs Increase 

DETROIT. — Higher wages, 
taxes and material costs which in 
the quarter ended March 31 re- 
duced earnings of Murray Corp. 
of America roughly 20 per cent 
below like 1936 period continued 
in effect through a large part of 
the three months ended June 30. 
Earnings, therefore, again will 
show a decline as compared with 
similar period ¢ 1936, it is re- 
ported by Dow, «.mes & Co. 


Operations Rise 


NEW YORK.— Operations in 
the steel industry are scheduled 
at 82.7 per cent of capacity, an 
increase of 15.4 points from the 
previous week’s mark of 67.3 per 
cent, according to the American 
Iron & Steel Institute. Holiday 
last week had brought its figure 
down 7.7 points from the week 
ending July 3. A month ago opera- 
tions were at 76.6 per cent; and a 
year ago, 69 per cent. Seventy of 
the 73 open hearth furnaces and 
three Bessemer plants in Youngs- 
town are in operation this week, 
shattering July records. 


Plan Diversification 


CHICAGO.—Bendix Aviation 
Corp. announces plans to di- 
versify its business so that it will 
not be largely dependent upon the 
automotive industry. Sometime in 
September Bendix will start pro- 
duction on an electric washing 
machine for Bendix Household 
Appliances Inc., a new company 
in which Bendix Aviation holds 
a 25 per cent interest. 


Furrer Elected 


MILWAUKEE,—Rudolph Fur- 
rer has been elected vice-presi- 
dent of A. O. Smith Corp., in 
charge of engineering, W. C. 
Heath, president, announces. R. F. 
Bell is to fill the new office of 
first vice-president. 


Earnings Drop 

DETROIT.—Effect of rising 
cost of materials and wages upon 
automotive parts and equipment 
makers during past three months 
will be shown in report of Hou- 
daille-Hershey Corp. which for 
the June quarter probably will 
show earnings slightly below the 
comparable 1936 period when §$1,- 
010,648 or $1.15 a Class B no-par 
share was shown, according to 
Dow, Jones & Co. 


Record Shipments 


KENOSHA, Wis.—Enjoying its 
best June since 1929 Nash last 
month shipped 8,780 automobiles 
to all points, registering a gain 
of 4,947 units, or 126 per cent, it 
is announced by C. H. Bliss, vice- 
president in charge of sales. Ship- 
ments for the six-month period 
ended June 30 totaled 56,587 cars, 
a gain of 29,373 over the first six 
months of 1936, or 108 per cent, 
he said. 


Establish Reeord 


CLEVELAND. — Twelve - year 
record for truck and bus deliveries 
of the White Motor Co. here was 
reached in June, it is announced 
by Robert F. Black, president. De- 
liveries for the past month totaled 
1,300 units, an increase of 25 per 
cent over the same month last 
year and 48.1 per cent over June, 
1935, Black states. 
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This Mid-Week Digest Edition is furnished only to peid sub- 
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reprint or use any statistics herein for any other purpose is 
reserved exclusively by the publishers and violators of this privilege 
will be prosecuted. While all figures are secured from reliable 
sources and every care is exercised to make all parts herein correct, 
the publishers will not be liable for mistakes or errors in their 
compilation, but will rectify in these columns, any error brought 
to their attention. 
(Copyright, 1937, by Slocum Publishing Co.) 
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ADN Production Estimate 
Weeks Ended July 17, July 3 


Week Same Week Jan, 1 
Ending Week Ended to 
July 17. 11936* July10 July 17* 
49,770 40,725 39,558 1,118,849 
30,000 30,325 24,000 673,400 

6,780 3,700 5,650 150,974 

5,790 2,500 3,709 126,328 

3,850 5,099 138,262 

350 1,100 29,885 
24,000 20,680 907,138 
24,000 20,000 884,650 

§ 22,488 
21,550 20,740 560,790 
10,500 264,740 
197,850 

50,560 

47,640 
82,623 
70,257 
60,247 
59,150 
52,635 

11,361 

1,144 
253,032 


GENERAL MOTORS. 
+Chevrolet 
+Pontiac 
Buick 


1,200 


+Plymouth 
Dodge 
Chrysler 
De Soto 
Packard 
+Hudson-Terra. 
+Studebaker 
+Nash-LaFayette 
1,000 


8,000 


97,025 98,408 
§Not available. 


114, 138 3,177,226 
*Revised. fIncludes trucks. 


tClosed for inventory. 


tice within the dealer body. Under this act used car 
allowance values will be fixed by state law through a 
commission composed of two new car dealers, a used car 
dealer, a new car salesman and a neutral, based upon 
the operations for a 30-day period prior to the establish- 
ment of new listings. Appraisers then fix the value of 
each car offered for trade by deducting from the maxi- 
mum allowance value the cost of repairs or replace- 
ments which in his judgment are needed to put the car 
in a safe and saleable condition. The cost of such repairs 
are based upon flat rate charges to be issued by the 
commission. A majority of dealers are reporting favor- 
able to the new legislation but some dealers operating 
along borders of adjacent states are reported doubtful. 
Complete reports of the discussions will appear in ADN 
July 17. During the meetings the association elected new 
officers for the coming year, as follows: Elmer Turner, 
Greensburg, succeeding A. W. Golden, Reading, elected 
vice-president; R. C. Keller, York, secretary-treasurer; 
Claude S. Klugh, Harrisburg, manager, and W. H. 
Brearley, Ardmore, counsel. Approximately 100 dealers 
from Virginia, W. Virginia, Ohio, New York and New 
Jersey were present to hear the discussion of the “Lit- 
tle NRA” law. ‘ 
* + * 

Complete reports on May passenger car regis- 
trations received late Tuesday afternoon bring 
the total for the month to 391,697 units. This 
figure compares with 392,744 in May 1936 and 
with 285,277 for April this year. May very likely 
will prove the peak month of the spring selling season 
this year, since reports from R. L. Polk and Co., indicate 
that the total for June will not exceed 325,000 units. This 
estimate is based on returns from nine state reports for 
June showing a total of 27,282 units which is a decline of 
16.74 per cent from the reports in the same state during 
May and a decline of 13.13 per cent from the same nine 
states in June a year ago. Should this rate of recession 
hold in the remainder of states for June the 325,000 total 
seems correct. 


May Car 
Sales 
391,697 


* * * 


Final reports on May commerciel car 
registrations bring the total for the month 
to 65,857 units as compared with 62,183 in 
May a year ago. A slight recession in 
commercial car sales was anticipated for 
June with reports for nine states showing a total of. 5,- 
694 units which is a decline of 12.25 per cent from the 
same states in May but an increase of 4.84 per cent above 
the same states in June last year. On the basis of these 
returns commercial sales in June this year should run to 
approximately 60,000 units when final figures are available. 
* oK * 

Figuring the June new passenger car reg- 
istrations at 325,000, the total for the first 
six months of this year, 1,956,120 against 1,- 
853,081 in the same period 1936, which is a 
gain of better than 5 per cent in spite of the 
strikes and interruptions which have afflicted the in- 
dustry since the beginning of the year. With commercial 
ear sales in June estimated at 60,000 units, the total for 
the first six months of the year would run to 343,456 as 
compared with 319,155 in the same period a year ago. 
This is an increase of close to 8 per cent over last year. 
Combined car-truck registration for the first half totaled 
2,299,576: against 2,372,236 last year. 


Truck Sales 
In May 
65,857 Units 


First Half 
Showing 
Is Strong 















1937 Delivered Price List 


Following is a revised listing of passenger car prices under the new pian 
which includes delivery charges, standard equipment and federal taxes at the 
point of manufacture. This method of pricing includes all makes except Ford 
and Lincoin. Ford and Lincoin prices inelude delivery charges and standard 
@quipment at point of manufacture, but do not include taxes. 
















STATES 


BUICK, Series 40—Conv. phae., $1257; 4-dr. sed. with tk. $976; 2-dr. sed., 
$914; bus. cpe., $868; r.8. com. cpe., $1011; 4-pass. spt. cpe., $930; 4-dr. sed, 
$950; 2-dr. sed. with tk., $940. Series 60—Con. phac., $1479; 4-dr. sed. with 
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NEW PASSENGER CAR REGISTRATION 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jema@ Mot 
CHRYSLER GROUP | FORD GROUP GENERAL MOTORS GR 











LaSalle 
Oldsmo- 
bile 


















































































CHRYSLER, Royal—Bus. cpe., $810; r.s. ope, $860; 2-dr. sed., $870; 2-dr. 
tour. sed., $880; 4-dr. sed., $910; 4-dr. tour. sed., $920; con. cpe., $1005; con. 





sed., $1340. 133” w.b.—7-pass. sed., $1140; sed. lim, $1240. Imperiah— 


























































tk., $2188; 2-dr. sed., $1127; r. .» $1224; apt. . $1142; 4-dr. sed, - 
$1162; 2-dr, sed. with o. $1is2. *“Gorien 60—4-dr. sed. with tk., $1418; 4-dr. | Alabama "37 43 454) 114! 10} 1199 22 129 
ee oa asa ome, Go. Gaahs beam. Gm ole G. $08th; O0la. Oa. 36 14 7 120) 272) 413 58| 4| 1340! 6} 63 
+ 8-pass, 4-dr. be ; 8-pass. tk., $2242; 6- -dr. | - eee — — - ——; — —— $$ ——s —___-§-—___— — 
ittitwtiunuwaisnc. Tivisona '37)37|~-31/~S*«a77|'~=SC*«aSB| «303 232i 2; =a rs) 362 9 59 
36 31| 45| 169; 309) 554 415) 8 423 15 10} 620 4 91 
CADILLAC V-8, Series 37-60, 124” w.b.—2-pass. con. cpe., $1690; 2-pass. ope., ? 12 227) 377 513) 14) 527 70) rT 437 4 - 57 
; 5-pass. tour. sed., 3 B- sed., $2020. V-8 Series 37-65 | Arkansas 37 28, 10 1 | | | | 
Fisher De Laxs, 1317 wib—E-pase_ tur. se $3000. V-8 Series 7-20 36 24 6| 75/ 218; 323, 414 8] 422 39} 2| 564 1| 46 
Fleetwood, 131” w.b.—5-pass. con. ., $2960; 2-pase. com. cpe., $3 si we ae > ; 627 1689| 2802 5751 4151 266 4417 1609| 143 4590 312 is92 
y : . Gon tone, a 37-75 Fleetwood, | California 37 633, : , : 
{abr w.beé-pam. con sed, $3600; 6enu. tour, wed #815 Spam formal = - 36] 683; 677, 2289) 3484) 7133] 4814 182 “es 1410) 121| 6446 1s 2033] 
sed., $3685; 5-pass. town sed., $3325; 7-pass. tour. . ; T-pess. | Golorad 37 92 64 262 488! 906 783 34 17 231) 20 768 211 
I al - wed., $3170; T- town car, $4755. V-8 Series 37-75 Special, | ~O!Orado ; S ; : ane - 4 ray j aa , . 
se" wot pu cecal tour. se $2610; T-paaa, special tour, Tnpera 36 72; 28) 272) 563) 935] 822 a c me =a J sor 19 Ee 
$2810. V-8 jes 37-75 Business Cars, ’ w.b.—8-paas. our. ‘le ti 37 153 185) 575 961| 1874 1289) a ] Tine 383 
2745; 8-pass. bus. . Imperial, $2950. V-12 Series 37-85 Fleetwood, | “onnecticut al peed id a : ; 7 
er eg eg S-pass. tour. sed., $3535; S-pesn. formal "36 78| 84| 388; a So a5 + ~ “5 = an 22 324 
sed., $4400; 6-pass. town sed., $4045; 7-pass. tour. ° 3; 1-pass. Delaware 37 32! 11 72 118) 33 | 92] 
Imperial tour. sed, $3890; 7- . town car, $5475. V-I6 Series 37-90 ‘ j | al ne 7 2 
Fleetwood, 184” w.b—T-paas. lim, $1800; S-pass. town oabr., $9025; 7-pass. 36 8| 8} _30|_127|_(173f 145] sii] 146 61] 10} _294 6| 106 
ee Ge Fists Coen. ant. HOR, Soe Sn bane, qiths Foon. | Peertea "37 61; 41/189; 449) 740] 1003/75) 1078 210/16, #747, 57) 211 
- to ° 495; 2- con. cpé., ; 7T-pass. -. >; #-pass. ’ =i 2! + ‘ we . v6 Ko! OY) | >| > 
sod.. $7505; T-pass. Imperial cabr., $8105; 2-pam, ope, $7645; 6-pass. con 36 45| 32/179) 482/738 693, 31) 724 152| 23] 890 16) 201 
eed., $8105; 6-pass. com. ope. $6108. Georgia "37 82) 64 276, +607, 1029] 1496 42) 1538 195] 15] 1154| 47| 273) 
’ 20) 99) 29) ‘ 3: | 1152 177 8| 1186 21| . 2% 
CHEVROLET, Master De Luxe, Series GA—Cpe., $655; coach, $672; town sed, a 41) acini 9; 8891 a 7. 77) |_ 220 
$690; spt. cpe., $693; sed., $739; spt. sed., $757. Master, Series GB—Cpe,| [daho 37 29) 22 73 158! 282 365) 12) 377 49) i 366 3| 69 
$588; conch, $606; town sed., $624; sed., $667; spt. sed., $685; cabr., $604. 36 19) 24| 90! 195) 328 344, 10) 354 37 1 419] 3 64 
Illinois "37 689) 691! 2099} 3426) 6905] 6255) 231; 6486] 1624) 123] 5014| 273) 1700 





36 490| 382] 2231) 4005} 7108] 5630] 98] 5728] 1339} 108] 6959] 109) 1936 
230! 723) 1462) 2677] 3093) 51| 3144 484, 31] 2230 77| +720 









































































































































































































NASH—Nash-LaFayette, 117” w.b.—Bus. cpe., $705; r.s. cpe., $760; vict., tk, 
$765; 4-dr. sed, tk, $810; cabr.. $850. Nash Ambassador Six—Bus. cpe., 


$870; r.8. cpe., $910; vict., tk., $910; 4-dr. sed., tk., $960; cabr., $975. Nash| New York 

















: : Fe | $1070; -dr. tk. sed, $1070; 4-dr. tour, sed, | Indiana '37 262) | 
$1100; "con. “epe, $1170; con sed, $1500. Custom Imperiai—@-paas. sed., 36) (172) 165) 847] 1820] 3004] 2597, 27| 2624)  427| 25] 3799] _30|_770 
a oe a. a ee. lowa *37| 158| 81, 402) 950, 1591] 2206) 32) 2238] 360] a 2280) 33) 338 

a ee a ee 36] (132) 62] 493) 1226] 1913] 2129} 26] 2155] 268| 8] 3331 10} 408 
$2645. Supercharged models—Westchester sed., $2860; Beverly sed., $2060;/ Konsas "37 76; 70| 237; 558) 941] 1134; 12| 1146 178] s 1116 14, 211 
ee ee Se '36{ 81, 43, 243 735| 1102] 1098) 21) 1119] 146, 9| 1812 9 230 

Kentucky "37 108) 62 312 716; 1198 1277| 24; 1301 194| 15 
ae ~ ye ra re ret — 7 "36 97| 55) 347 771| 1270 1126| 14; 1140 162| 11] 1563 17 251] 
° ; tour. 2 ; con. . 3 . 3; 7- . / i 
$1115; T-pass. lim., $1215. Louisiana "37 oa 19) 201 421 694 926 23 949 93 6 887 7 143 
"36 47 12} 159 380 598 811) 22 833 82 5} 1206 4 134 
— , $715; F. . $170; con, cpe,, $900; 2-dr. sed, $780; } __ | | | _ 134} 

ee tee a wee be oh. Gans bs on on. 0. ta” | Malas *37| 73 61,177) 413) 724] 703, 22| 725] 163| 14) 685| 29) 

T-pass. sed., $1075; com. ope., $1220; 5-pass. lim, $1175. "36 29} 19} 229) 404) 681 734) 5 739 183} 13} 935 11} 224 
ad atts taliae eal, Gitte tate tom. woh. ee) Maegan 37] 126, 76 332) 690) 1224) 1203; 29, 1232] 296) 23| 1315] 39] 230 

‘aan a ry ee a ee Saneains on $570; tudor "36 87) 50 322) en 1231 1026) 11 1037 276| 15} 1473 13} 249) 
sed., $585.50; tudor tour. sed., $610.50; de luxe 5-win. cpe., $633.50; de luxe 7 | 1 } _—s } 

; 50: sed., $645.50; de 4 dor . ged, $673.50;} Massachusetts 37 369 299 1375; 1968! 4011 3235 72; 3307 852; 76, 3236 194; 1139 
pana i: wea, 0t0.00; @s ie ane. $898.50; de luxe club cpe., $693.50; 36 236) 126 1271) 2353; 3986 3397) 47; 3444 857) 83 4010) 84) 1386 
de luxe cabr., $693.50; de luxe fordor sed, $708.50; de luxe fordor tour. i. ’ | | “a 

; 7 7 : Michigan 37 481 445, 1483) 2926 5335 9267, 231 9498 1650) 72| 6039 249) 1579 

cod.. $733.50; de luxe phae., $748.50; de luxe club cabr., $758.50; de luxe 36 275 203) 1894) 3046) 5418 8010} 109} 8119 1183} 52; 7384 100} 31 

: Minnesota 371 278 288 736| 1566) 2868] 3580) 59; 3639] 475) 11| 2556) 48 150} 

re e- Se OS. ee ee O. Ee) Ce ae. oe eae 36] 183) 115| _725| 2007; 3030] 2787| 24/ 2811] 388] 15} 3646) 13) 548! 
sed., $875; with tk., $905; 4-dr. sed., $905; with tk., $935. Supersharger 116—| Mississippi 21 20 102) 293 884 12) 896 91) 3 | ~ 80) 
te Sx ct Sure Sn tee S| as|_1o|__6_78|_s13)_s16} 60) _7|_oo1]_o8,_|_soi|_6|_ 
$1105; r.s. cpe., $1135; con. cpe., $1170; 4-dr. sed., $1160; with tk., $1190. Missouri "371 + 125 168 555) 1051 1899 2068 60! 2128 384 18} 2301) 46| 434 

eienmieis Gie Gan er ee ov 36] 95) 78 459] 951) 1583 1585) 24| 1609 279| 16} 3000 30} 429 

, Six Custom—Brough., ; tour. brough., 3 . ; tour. ; : ; ; : ; — 

$960; 3-pass. cpe., $860; vict. cpe., $905; conv. cpe., $960; conv. brough.,| Montana 371 63, 41, 98) 254| 456 | 510 30) 540 | 111) 4| 543 4 145 
$1045; bus. cpe., $815. Eight do inns, 122-in. w.b—broagh.. $955; tour. 36 | 59| 20| 212| 380 671] 644, 13| 657] 77\ 3 736 7 113 
brough., $980; sed., $995; tour. + $1020; 3- b .» $900; vict. . _ 
$970; cony. coe, $1035; conv. brough., $1120. Elght Custom, 122-in. w.b-| Nebraska 39 194, 452, 740[ 987, 23, 1010 5 7| 159] 
a. $1045; tour. ~~ $1070; sed., $1095; tour. sed., $1120; 3-pass. "36 63 26 210 579 878 1076 21 1097 160] 3} 1418 8 166] 

- $1005; vi .. $1055; ° , $1130; . bi be 215. Eight — ? r pe ry ani | | ] ro 

de iuxe. 128-In, wib-eed., $1020; tour. sed.. $1045. Eight Custom, 129-10. | Nevada 37 28 25 «8630; 68} 151 101) 11) 112 49, 2) 149 9} 30 
w.b.—sed., $1120; tour. sed., $1145. "36 12} 8 41 80 141 114 3) 117 24 3 119 2 29 

LASALLE V-8, Series 37-50, 124” w.b.—2-pass. com. ope, $1290; 2-pass. ope, | New Hampshire "37 38 22 Mil 6215 386 373, 11, «384 90, 4; = 398) 14, 131 
$1095; 6-pass. 2-dr. tour. sed., $1215; 6-pass. tour. sed., $1260; 5-pass. con. "36 21 3 105 275 404 401 2 403 106] 8 473 5 149 
sed., $1620. New Jersey "37 404 387 1207 1810) 3808 2742) 89) 2831 1109; 110; 2639) 174, 976 

LINCOLN-ZEPHYR—Coupe, $1,165; coupe sedan, $1,245; sedan, $1,265; town "36 260 180 1096 1811) 3347 2256) 42; 2298 889 80} 3210) 83 13 
limousine, $1,425. ee 37 26) +414, #78) 128, 246) 209; 12) 221 73, +1) +264 2; 52) 

"36 12} 5 57| 137 211 223) 10! 233 33) 1} 362| 1| 42 


"37 1352) 947, 3652 5201) 11152] 7721; 311) 8032 3231|'.289! 6959) 607| 2829 
36 815) 513, 3326, 5422) 10076] 7487 169) 7656 2771) 234| 8486 244) 2871 


























































































sed., $874; 4-dr. sed.. $894; 4-dr. tour. sed., $920. Wisconsin 
‘STUDEBAKER, Dictator—Bus. cpe., $765; cust. cpe., $820; 5-pass. cust, cpe., 
$845; St. Regis cust. sed., $850; St. Regis cruis. sed., $870; 4-dr. cust. sed., Wyoming 


$880; 4-dr. cruis. sed., $900. President—Cust. cpe., $1085; 5-pass. cust. cpe, 
$1115; St. Regis cust. sed, $1135; St. Regis cruis. sed., $1155; 4-dr. cust. 
sed., $1165; 4-dr. cruis. sed., $1185. 


TERRAPLANE, Six De Luxe—brough., $735; tour. brough., $755; sed., $790; 
tour. sed., $810; 3-pass. cpe., $715; vict. cpe., $760; conv. cpa, $835; econy. 
brough., $915; bus. cpe.. $695. Super Six—brough., $815; tour. brough., $835; 
eod., $865; tour. sed., $885; 3-pass. ope., $795; vict. cps, $835; comy. ope., 
$905; conv. brough., $935. 


WILLYS.—Stand. coupe, $476; stand sedan, $538; deluxe sedan. $589. 


District of Columbia 


Total, 48 States 
for May 


Total to Date 







































Ambassador Eight—Bus. cpe., $990; r.s. ope., $1030; vict., tk, $1030; 4-dr. f ! 
sed.. tk., $1080; cabr., $1095. era re 37 88, 57 279|735| 1159] 1535, 34,1569] 192/13) 1453, «28 —«190| 
ee Ne a ee ew 4 con. cpe., $920; 2-dr. ae a 3 x fe 383 an 18} 1024 | 165| 4| 1616] 7 166) 
° 3 2-dr. tour. c 3 4-dr. & 5; 4-dr. tour. sed., $900.) North Dakota . | | 8) 538 38 433 5 45 
Sept Bes, eoe.. $500; club cpe.. $940; com. ope.. $1608: 3-dr. sed., $940; 36 20) 8) 51| 162} 241] 402) 5| 407 45 | 527 2 42| 
Ohio "37[ 770 784 2048, 3707, 7309| 7286 145, 7431] 1532; 75| 5491, 181| 1492 
PAGKARS ml 5-wheel Seste.) Ote-Sun. ope. aH at. oe. cones 5-pass. "36 442 399| 1968) 4033) 6842] 6066 52! 6118 925 75; 7488) 64 t1 
. epe., 3; com. cpe., ; 483. ° 3 ° 100 ; % ; oe 
sed., $1010; chassis, $670. 120—Bus. cpe., $1065; apt. "an $1110; ion Oklahoma 37 70, 58 285 563 976] 1481 52, 1533 227; 16) 1436) 29; 296 
tour. oa. seme: con. eve. Sunes 5-pass. = 3005 = ond. gaits "36 53) 33 259 596 941] 1241) 18| 1259] 205) 4 1663} 9) 256 
tour. . ; con. . ; chassis, . le ot - ’ { ! | “asl 
tour. sed.. $1835; tour. lim, $1985. 120 De Luxe—Tour. sed., $1400; tour. | Oregon 37 73, 84, 208, 481 846 767; 39 8061 230 5| 867) 23} 184] 
coe. $1200; cub _nt., Sia. =a Eight, Model 1500—5-pass. sed, an tad 36 73) 65 282) 496 916 858 16 874] 147| 8} 1185) 12| 199] 
ies oii nese ion See te end ite: fen, | Paaplvania ‘a7! 1159) 871, 2770, 4934\_9734| 7297232) 7529 1908) 132) 6308) 263) 2022|— 
Vistetia, $0880; chacste gaous, eset 1000—Cxn. oe $2616; 1-paee tour. 36] 891) 522! 3239! 6635! 11287 7472 87| 7559 2062 90! 9190) 123] 2457 
° 3 tour. ° ; ° ; . im, ; ch b | | | aa 
$2075. Twelve, Model 1506—5-pass. sed., $3670; chassis, $2610. Model 1307 Rhode Island a7 81) o 169) 443) 733 501; 25! 526 120 12 514| 22; 149 
S-pass. tour. sed, $3740; formal sed., $4455; club sed., $3845; 5-pass. epe, | 36 45 53} 163) 454) 715] 410 10} 420 135 14 626| 17} 192] 
Victoria, $4818" (S-whoel, eauip.): chassis, $2606.” Model 180¢--Con, epe., | South Carolina '37| 39 26 141) 326) 532) 782) 15| 7971 99| 2| 732) 10, 87 
$4975 (6-wheel equip.); 7-paas. tour. sed., $4195; tour. lim, $4400; chassis, 36 | 28] 13! 104) 326) 471f 641 6| 647] 79 4| 851] 4| 76 
coeee. South Dakota "37 33 12) 68| 193) 306 | 563! 15! 578 88} 560) 5 88 
ay a eg ag ee a a eet es a see lf en 
clu “ 3 epe., 3 COM. eDpe.. ; form. . $3630; club Berline. | Texas i a | 3242 4257| 143) 4400] 767 39} 4212) 81 789 
con. 004, $6900; oun. sod. part., 94508; form. sed 94360; Brun Mot’ tows 36] 202| _—81|_—=775| +2024) 3082) 4049) 58) 41071 518] 29! 5909] 34) 835 
brough., $5520; 9-pass. comm. sed., $3600; E.D.L. special, $4415. Model 1702,/ Utah "37 34) 42, 124) 198) 398 341) 14) 355 83} 2 342 5 82) 
139” w.b.—5- sed., $3895; club sed., $4000; cpe. $3895; con. rdstr., ’ 
gens Tre. ne sab nn, ule. 10 wb_Sveme, ood. Geet Srl —3i 25) — 28) 26 zeal aan asa 1 95 31 1a 
~pass. : ; E.D.L, 3 con, sed., 3 con. part., $5075; ermont | 264 233 4) 237 | 62) 3 242) 16) 64| 
Brunn Met. town brough., $6040. Model 1703—7-pass, sed., $5015; E.D.L., 5 
$5220; big E.D-1., $6700; P-A town car, $7270. = - 38] a ut ae 311) 336] 306) 3} 309] 83 2| 394) 4) _77| 
irginia | 668, 1171] 1628) 31, 16591 241, 8| 1554, 30,1384) 
PLYMOUTH, Business Model—Cpe., $580; 2-dr. sed, $620; 4-dr. sed., $665. ° 36 | 65| 57| 874 764) 1260] 1372| 14/ pod aaa 3 saan = Oa 
De Luxe—Cpe., $650; r.s. cpe., $700; 2-dr. sed., $715; 2-dr. tour. sed., $7265; a a eet ete oe e261} 8} 1867] —g_—_—«808) 
4-dr. sed., $745; 4-dr. tour. sed., $755. Washington 37] 114 95, 300) 721; 1230] 1065) 36 1101[ 283) 14) 1160) 36, 322 
PONTIAC, De Luxe Six—Cpe., $736; spt. $808; cabr., $900; 2-dr. sed. et att 92) __326|__ 773) (126871305! __—:18|_:1323] 179 9| 1474 12| 354 
e u pe., >; Spt. le > oo ; . . e ae | | | 
$785; 2-dr. tour. sed., $810; 4-dr. ved, $836; 4-dr. tour. se, $861. Do Luxs| West Virginia "37 112) 76) 241! 548! 977 915, 17| 932 185 5| 988 18] 214/ 
Eight—Cpe., $812; spt. cpe., $868; cabr., $940; 2-dr. sed, $848; 2-dr. tour. "361 78 57/317 750! 12024 830! (10) ~=s40f 142] 12] 1419) 7| 189] 
























371 245) 181) 864! 1326) 2616] 2901) 63) 2964] 544) 271 2370 

36] =(157/ —:103/ 700) ~=1510| 2470] 2392) 19) 2411] ye I 3338 22 

371 ~«219) 10 54 115, 198] 245) 8 253] 48] | 206] 2 45 
36] 16| 12} 84; 161| 273] 250) 7 257 | 40] 1} 281 | 45 


’37 107) 76) 268 512; 963[ 686) 31) 7171 214) 23) 516 33} 189 
36] 75| 35| 355! 557| 1022] 938) 7| 9454 193} a aaa aa 256 
’371 9342) 7765) 26899) 48637| 92643| 92791| 2779| 95570 | 21686] 1449| 82197, 3278) 22127| 2 
"361 soe a 27613| 55054) 93860] 84367| 1353| 857201 17836] 1263/108421| 1385] 23793] 2¢ 
’37| 38773) 32016/118076'214482/403347 | 406075|11760|417835 | “83021| 5589|340512| 12683) 86124) 9: 
"36 | 24670] 16276|103533|205418|349897 | 334404| 5269/339673 | 65712| 5033/424117| 5155] 87028] 7: 
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New Jens gy Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Armold. 


HUDSON GROUP | AUBURN GROUP 





Totals 
Graham 





NON-AFFILIATED GROUP 


Arrow 
baker 
laneous 


Packard 


Pierce- 
Stude- 
Willys 


Nask 











es 
e| s 
a] 8 
QO. 
128| 
63} 72| 
59 67 
_ 91 70 
57 eri 
_ 46 87 
1692| 1566) 


2033] 1596 





208 162 
81| 383] 406 
324| 376 
92; 111 
106 67 





211 200 
201 142 
273 199} 











2 ~ 69 47 
3 64 62| 


273| i700) 2096 





1936] 1496 
720) 834 
770| 632 
338] 454 
408] 405 
211; 245 
230| 262 





258 
248 





143 83 
134 87 
206 257] 
224 209] 
230 330) 
249) 264| 
1139} 1000) 
1386 964) 











1379 
31 

450) 741| 
548] 560] 
61) 76| 

434) = 421 
429} 417] 





159 


166} 91} 
30 35 
29 31} 











149 94 
976| 1206) 6214 
13] 926 
52 42 
42 28 
2829| 2749 
2871 2299 
190} 259) 
166} 170 
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138 


105| 


259 
415 
562| 
979) 
249 
313} 


1781| 11370 | 
1583| 11833 | 
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104| 
136| 
171| 
113| 


19 
17] 
99 


109 


96 
94 
73 
50 


498 
608| 
319 
452| 
188 
257| 
108 
143] 


95 


41 
37| 
76 


82| 
98) 
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39 
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50 
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232) 


16 
33| 


621) 
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115) 
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93793| 20250/172893 | 9475 






























67 


599 


768 


378 
533 
220 


322 


132 
182 
107 
171 
50 
50 
95 
131 
99 





130 
340 
554 
671] 
1190] 


300] 
373 | 





46 






127 


157 


15 
18 





71 


311] 
304] 
23] 
40] 
799 
962 
130] 
98] 





_ Jo Be] G9] 22 OO) 














12! 
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85 
134 
21| 
79| 
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2879 





2101 





“aud 1668 
14 
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29 23294 
46 26865 
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2 6770 
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1 
1 


147 
174 


10 







12 3727 
5 3215 
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2] 27653 

48] 27421 
11710 

17} _:12728 
17 9315 
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5 5098 
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7] 5084 
1 3092 
2 3091 
3216 
113313 
i 5179 
3] 4954 
31 15676 
89] 16543 
3 28753 
76 27627 
4 11962 
88 12118 
2654 
1 2294 
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11] 7878 
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9220 | 
2603] 12078] 


2683] 86124] 93624|621553 | 35854| 73)/°| 43222 


5155) 87028| 72156659201 | 34075| 103 | 44395] 1122| 








1440 
2013 
560| 693] 6258) 34013| 47369 
6647| 18269| 23139) 















8658| 11301) 


136| 33835| 23023) 


45| 42 28 

42| 36) 37| 41] 6| 2 1407 

1492| 1968) 10739 796) 902 | 130 tI 29071 

41] 1581! 803} 97: 4| 164 34] 27088 

29, 296) 370) 67] 93 15 | 5253 

| 236] 803 81| 100 4| 15 19] 4910 

23). +134) 284) 93] 108 | 2) 34) | 3801 
i99} 179 158) 197] 2 71| 14] 4177 

2022) 2132| 127651 774! 908 | 6 172 17 34930 

2457) 1928] 15850] 992) 1244] L: 11 209 80 38448 

22; +149) #1173; 990] 52) 14, 66 | 3) 8 17 1 2610 
192| 126 72! 7 89 | 3 9| 2] 2467 

10} 87|_—s: 130 99) 103 | | 2696 
14 63} 88| 93 2 ‘ 1 2379 

5} 88} = 97 4 | 1889 
7) 64 f f 2! Jt 1647 

81| 789 686 278) 324] | 17 1] 15511 
835 658] 377! 8} 445] ‘ 32 f | 2 8] 16199 

82 87 54) 63 | | 1572 

60} 44 45 2] 57 | | aa | 5 21 1393 

—_— ew wn av | 7 EE ee ee ee ~— Eee) ee ee | ee ~~ eee eee 
64| 54 46| 50] | 3 37 I 1100 

77| 64 54| 2 66] 2 7 1] 1415 

184, 256) 2273] 78| 93] | 1 11! 38) | | | 21 5459 

206] 207 76| ‘ 95] | 23 ( 2 3¢ 3] 5378 

__ 9) sn ee 
| 322) 340 145} 174] | 42) 120 4 5235 

354 247 ‘ 208] 5! 263 | ‘ ‘ 36] 9: 96| ‘ 20 5643 
qs|-214) = «:179) . 62) | 84 30) | | 1] = 3981 
189| 163 79| ‘ 108] 23 : f ‘ 10] 4304 

846) 234 2781 34! { 12178 

590| 287 374] 55! f 16] 11330 

— os, —45s+i 44| 32 36] 11) | 925 
4.5 43} 43 56] 4| 1 1049 

33). 189] 200) 1175] 40 571 10} 1] 3179 
31} 256 168] 1419] 46 731 3) 2] 3668 


oer i i ert ee rg eae ener ine 
22127| 24097|154834 | | 


88| 387539 
1797] 389164 
678] 1631962 


4130] 1480015 
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Passenger Car Registrations 
Four Months, Plus 48 States for May, Plus 9 for June, 


1937-1936 














MAKE 1937 ;. 1936 Unit Gain 
PEMA eyeUbassa verse 413,413 1 341,693 71,720 
CHEVROLET ....... 346,449 2 434,029 87,580* 
PEsX MOUTH cccceess 218,116 3 209,992 8,124 
EUUMPUEEE. 4.43 5400. 64446 119,872 4 105,511 14,361 
PRMEU DMRS Ki csevececs 95,058 5 73,585 21,473 
OLDSMOBILE ..... 87,494 6 88,701 1,207* 
oe ree 84,298 1" 66,823 17,475 
HUDSON-TERRA 43,891 45,208 1,317* 
PACKARD 48,068 23,583 24,485 
CHRYSLER ....005.. 39,398 25,108 14,290 
2 so ee 32,423 16,575 15,848 
STUDEBAKER ...... 34,256 28,716 5,540 
NASH-LAFAYETTE.. 34,873 18,821 16,052 
WERE. bab ubees ces 23,384 4,597 18,787 
CAD.-LASALLE ..... 18,485 10,320 8,165 
RAPUGMEEN, Sccccvvcoes 11,923 5,361 6,562 
CHRUMREEUAE, Ade acnceses 6,321 6,748 427* 
AUBURN-CORD ..... 702 1,538 836* 
PIERCE-ARROW ..... 137 351 214* 
MISCELLANEOUS ... 683 4,161 3,478* 

ES 6.6 0.5h0 88S vue 1,659,244 1,511,421 
* Loss. 
State by State 
Four Months, 1937-1936 
PASSENGER CARS 
Unit Pot. 
1937 Gain Gain 
New England...... $4,300 72,583 11,717 16.1 
Middle Atlantic.... 255,735 204,363 51,372 2.5 
South Atlantic..... 128,546 103,649 24, 24.0 
E. North Central... 349,727 308,012 41,715 13.5 
E. South Central... 51,579 47,639 3,940 8.3 
W. North Central... 131,846 120,934 10,912 9.0 
W. South Central... 84,221 85,763 1,542 1.8* 
Mountain States... 42,463 41,219 1,244 3.0 
Pacific States 116,006 106,689 9,317 8.7 
, | 1,244,423 1,090,851 153,572 14.0 
*Loss 
a . 
Geographical Analysis 
1936 Unit Gain 
NEW ENGLAND....... $4,300 72,583 11,717 

as 6a beea' ac € ik 5,359 1,918 

New Hampshire ...... 3,941 750 

Vermont Fea ay 2,198 452 

Massachusetts ... 44,722 40,590 4,132 

Rhode Island.......... 6,099 1,622 

Connecticut .......... 17,239 14,396 2,843 

MIDDLE ATLANTIC... 255,735 204,363 51,372 

PEO BOs cicecccuces 118,706 101,321 17,385 

New Jersey .. 41,931 35,388 6,543 

Pennsylvania ........ 95,098 67,654 27,444 

SOUTH ATLANTIC . 128,546 103,649 24,897 

SSIES OTE 3,121 2,636 485 

PING ohio pace ccccecs 15,630 12,734 2,896 

District of Columbia. 10,236 10,700 464* 

WIE: gieid 6% 000 eave 17,642 15,032 2,610 

West Virginia ....... 11,653 10,068 1,585 

North Carolina ...... 18,692 13,424 5,268 

South Carolina ...... 9,882 7,003 2,879 

Georgia 22,489 16,915 5,574 

Florida ee 19,201 15,137 4,064 

E. NORTH CENTRAL. 349 308,012 41,715 

ees eae oa cae 96,039 83,333 12,706 

Illinois 97,053 79,231 17,822 

Indiana Teer 47,041 43,897 3,144 

Michigan .......... 74,367 73,564 803 

Wisconsin cake ead ane 27,987 7,240 

E. SOUTH CENTRAL... 51,579 47,642 3,940 

Pre 15,327 15,835 508* 

"OMMONERD ogc ccc rece 16,231 15,884 347 

MN, Soca sv aees 12,171 9,531 2,640 

EEL ss penance ena 6,389 1,461 

W. NORTH CENTRAL 131,346 120,934 10,912 

Minnesota 28,915 23,699 5,216 

eke oa aais Kachin 21,618 20,538 1,080 

aaa 40,100 36,097 4,003 

North Dakota ........ 3,699 3,204 495 

South Dakota ........ 4,252 3,818 434 

Nebraska ....... 12,013 13,242 1,229* 

og 21,249 20,336 913 

W. SOUTH CENTRAL. 384,221 85,763 1,542* 

Arkansas oe 8,630 7,628 1,002 

BI, aces cae nda 11,726 12,078 352* 

CN eg iia s va ceca 15,708 18,594 2,886* 

TE ee ore ae 48,157 47,463 694 

MOUNTAIN STATES 42,463 41,219 1,244 

ROR POSTE 7,094 8,087 993* 

ra ce oe 5,604 4,855 749 

Ee rrr ae 3,408 3,211 197 

ee ace aa 12,023 11,973 50 

hs cng Se acing 4,169 3,066 1,103 

New Mexico ......... 3,448 3,085 363 

EN ee 5,202 5,038 164 

PR 1,515 1,904 389* 

PACIFIC STATES 116,006 106,689 9,317 

Ce cide wdc cic 85,805 76,494 9,311 

Se ee 12,499 12,635 136* 

Washington ......... 17,702 17,560 142 

See 1,244,423 1,090,851 153,572 
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New Commercial Car Registrations, 48 States for May, 1937-1936 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Amold. 


Chevrolet 
Diamond-T 
Dodge 
Sterling 
Studebaker 
Terraplane 


White 


37 | 475 3} 75 467| 51 
"36 | 439 3] 94 | 296 16} 
"37 | | " 179 37 87 41 
86 | 166 1 81 122 21 | | _ 3} 
"37 | | 285 7 47 405 65 | 23| 
86 303 1 82 231 15 3] 2 
California 37 16 2| 1123 35| 453 1038| 375 3 95 27 
"36 5 1173 26| 720 1093| 276 ‘ f 12 17 
Colorado "37 | 217 15 95 255 59 23) 5 
36 295 26, 125 260 51 2| 2| 
Connecticut 37 | 296 13] 95 278 58| 30) 22 
36 | 185 8} 77 178 41 7| 7 
Delaware "37 121 7 61 18 | 2 1| 
"36 102 13 67 16 1| 
37 250) 69) 322| 47 28) 17| 
"36 241| 15 249 31 5| 18 
37] 382 94 477| | 13) 
36 | 445 95 8} 401 é i} 108 2| 1| 
"37 | 152| 30 129 42 | 9) 4 
36 | 169| 53 140 69 | 1 1 | 
37 | 873) 81; 294) 29| 846 | 404 47| 22| 22| 
86 | 1004 73| 396 25| 855 ¢ | 3865 16} 15| 3| 15) ‘ 20 
"371 765| 45| 266) 7| 763 416 | 79) 23) 52| 15| 35} 
"36 | 493) 27| 269) 12} 435 | 192 8| 16| 14 5| 25| 5 1608 
37 419) 27| 81) 4| 367) | 195] 39) 6 | | | 11 2 | 1228 
36 479) 26} 181} 5| 367 52! | 195] 12| 7 | . 6| 3 : 1 1347 
"37 375) 30 68) 2| 359) 157| 36) 8| | 21) 6 31 1174 
36 | 441} 22| 142| | 812| j 146) 8} 9] ss z=) 4 5] 1133 
Kentucky 37 | 822 21 179 34| 823 305 | 57| 19} | | 10| 14 7” 2643 
36 | 450 16, 202 6| 324 ‘ 191| 14/ 9| 20) | 6| 10| 3 1366 
Louisiana 371 285 4| 56 | 340 107 9} 4| 8 2 845 
36] 284 12| 70 
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242 82| a| 3] 1| 2 11 728 
Maine 37] | 275] 2} ~—«50 1} 327) 42 2| 17] 9) 2 I 789 
36 | 265| 1| 94 | 228] : 45 1| 1| 3| 3| 1] 676 
Maryland "37 | 281| 6| 112 1{ 231] 97 10) 10) 6 18| 4] 838 
36] 5| 263! 10} 107! 4| 202) 6 | 90 5| 3| | | | 25) | 795 
Massachusetts "371 = 25 506 21/ 183 13} 691) 146 4, 107 15, 47, 18) | 25,21 20] +=1877 
36 | 13| ‘ 536! 21| 259 6| 592 92 4) 116 15] 5| 24 | 5| _ 6 Ap 6] 1732 





Michigan "37 | 2) 755) 16) 234, 22) 913; 217) 1) 168) #46 £43) ~~ 25) | | l 18 | 2491 
36 | | | 934 23; 433) 37; 963) 201) 3} =:158| 3| 9| 39 | 25| : | 20 2886 

Minnesota 37] 8| 511, 21, +136, 2) +506 75 2; +238 5| 37| 10) | 13] 1605 
36 | 578 36| 234 8| 482] 81} 3} 213] 2| 18} 16 : ‘ 12] 1712 

Mississippi "37 | 491) 41) | 523 46| | 131] 2 29 l 1] 1270 
36 | 402| | 58| | 263! 16 | 144! | 3| 3| | I 895 | 














| 1! 
Missouri 37] | 588] 23) ~—«119) 8| 463) 164| 1) +205) 10) 35) 3) b 6] 1657 © 
9| | +f 1 


36 | 751| 21| 187| 2| 467] 69 2| 171 4| 6| J | 6} ‘ 4] 1710 

Montana "371 165) 9| 25) 7; 176) 25) 1| 72/ | 11) 2| | | | 1] 527 
36] 187| 20| 62| 5| 208} 13 | 96 | 3} 3| 617 

Nebraska ; 37] | 230) 14| 35) | 206) 37| 104) | 13] | | | | 652 
36 | 225| 21| 76| | 192| 31 | 115 2| ; 670 

Nevada 37] | 64, 12 15) | 63) | 19) 3| 1| 225 
36 | | 45) | 19| | 44| 9 1| 17 | 1| | 2 | 146 

New Hampshire ‘°37] | | 121] 52) | 158} 22! 1 19| | 6 2! | 392 
36 | 1| 1| 136 | 64| | 142| 16 | 33} 2 3| 2| ; 407 

New Jersey 37 | 17| 21; 604) 99} 193) 14, 588) 124 22} =198| 74| 11; 251 2157 
86 | 9| 19} 511| 25] 265) 33] 505] 89 14, 176 ; 12 34] 1782 

New Mexico 371 | | 127| 7| 25) | 114 31 1 33 17| 1| 4) | 21 370 
36 | 159) 8} 27] 102 10 30 | 1| bas 2| | ! 339 

New York 37 | 28 98} 1187 75| 532| 25} 1192) 324) 15, 421) 106 35 33 | 68, 1| 69] 4404 
36] 26) | 1116 77| + 662| 20| 1155) 270! 27| 445 17| 31| ‘ f f 53} 3| 77] 4325 

151| 3| 424) 68 2 137 53) 7| 9} 5| | 10] 1505 
169 336) 46 4 125 5| 2| | | 1| 10] 2] 1274 
18| 87, 13) | 88 5| 1| | 2 3| | | ! 314 
81) 77| 3 70| 2| 1| | 1) 1} | 281 
437| 19} 756) 210) | 339) 65/ 37| | 45| 74| 9 18] 3004 
443 21 765| 140 25| 294 9| 39] 4| 58| 22 24] 2809 
87 461| 89 | 234| 19) 3| 7| 9| 1| 9] 1420 
130 4 422| 38 2 136 3| 9| | 1| 5| 5| 71 1343 
79| 281/| 60 20) 6| 9 7 5| 4 908 
126| 235| 49 2 ‘ 15 3} 10) 7 4 7 7 838 
| 1017| 303 | 67 101| 39| 2) 7 i 651 4112, 
1244] 269 54| 57] 35| 3| 16 4 18] 4997 
4| 7| 3| | | 32¢ 
1| 2| 7| 283 
719 
584 
375 
311 
3620 
4053 
299 
286 
289 
352 
1645 
1619 
1098 
978 
937 
944 
1883 
1802 
270 
268 











North Carolina "371 3 623) 
36 | 1 563) 
North Dakota 371 
36] | 
37 | 9 
36] 11 
37] 1 
36 | | 
371 
"36 | | 
Pennsylvania 371 57 1145 
36] 17 | «= 1495] 
Rhode Island 37 | 3 
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South Carolina 

















South Dakota 























IHiAqniwo ale ao 


Texas 40) 34| 


to no 


1607! 92 1305| 
Utah I | 119] 6. | = l 2| 1| 
| 80! t 100 | 2| 
Vermont 2) 72| 1| 39 106 
1} 113] 6| 39 124| o| 
Virginia 2} 622 6| 105 629 3 8 
1| 812 5| 182 448 ‘ 2| 6 
Washington | 312) 10 99} 321! 95 14 14 
| 804 1 156| 284 39 7 4| 
West Virginia "371 | 331/ 17] #4276 263) 68] 9) 6 
36] 5| 364 11] 187 235| 57 1| ‘ 
Wisconsin 371 1 | 626) 51) 152 568) 120) 20; 1 
36 | 7 | 632) 45] 268 490 97 9| 15 
Wyoming 37 | | 78 3 24 77 10 3 17 
36 | | 82 3| 41 94 7 3 | 
Dist. of Columbia °37] 1 106 1] 29) 1 67| 40 1 11 | 289 
86 | 1| 72 3| 30 | 9a! 38 1 6 1| 6] 270 
Total, 48 States "37] 198 183] 20378)  863| 5937| 292) 20049) 4470) 111| 7126) 587| 1482) 423) 28) 718} 505) 675) 76| 455] 64676 
__ for May °36] 109) 168} 21136| 751! 8381| 265] 17732| 3007| 176| 6542) 440] 285| 899] 16! 116) 352) 239] 537| 232) 399] . 61282 
Total to Date °37| 847| 724| 82552) 4093/ 25332| 1204] 96789) 19357| 653| 31340| 2414| 4755| 1983| 153) 583| 2312) 2214| 27498 441| 1780] 282275 
86] 450| 656] 94072) 3174] 35712] 1134] 79225! 8477/ 628] 28353/ 1110] 1190] 1598] 66| 448] 1177! 752| 216 20) 1442] 262727 











te 














R 


— 


=o oO] | @ 














BS] bo 03) 2 | & we] to oe 
— ee ee ee ee ee ee —a ee ee ee 





— 





























y i 





